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REVOLVING  HOPPER 


■CAN  STOP 


PHILLIPS  CAIM  COMPANY 

^Mamifaclaren  of  (Pacicen  Sanitary  Gam 


AYARS  New  Perfection 

PEA  &  BEAN 
FILLER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


PEA  ADJUSTMENT^ 

LIQUID  I  _ 
ADJUSTMENT 


STEAM  COIL 


[CHANCE  GRADE 
L  \  LEVER 


FOR  FILLING 
PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 
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Field^l^Warehousing 
hif  Douglas— Guardian 


NEW  ORLEANS,  LA.  CHICAGO,  ILL.  NEW  YORK,  N.  Y. 

118  N.  Front  St.  100  W.  Monroe  St.  50  Brodd  St. 

DALLAS,  TEXAS  ROCHESTER,  N.  Y.  EASTON,  MD.  MEMPHIS,  TENN.  SPRINGFIELD,  MO. 
CLEVELAND,  O.,  LOS  ANGELES,  CAL,  PORTLAND,  ORE.,  SAN  FRANCISCO,  CAL,  TAMPA,  FLA. 


DOUGUS-SUARDMN  WAREHOUSE  CORP. 


Nation-Wide  Field  Warehousing  Service 

Regional  Service  Offices  at 


Gives  concise,  comprehensive 
information  covering  Field 
Warehousing  in  general,  and 
specialized  and  experienced 
Douglas-Guardian  service  in 
particular. 


Write  For 
Free  Booklet 


"  V.  Right  ahead  is  the  heavy  packing  season — “Everything  go- 
U  Alif  j  ing  out  and  nothing  coming  in”.  Field  Warehousing  by 
Douglas-Guardian  has  become  the  standard  financing  met- 
hod  with  hundreds  of  packers.  Why  don’t  you  utilize  this 
method  that  has  proved  so  satisfactory?  Right  in  your 
own  warehouse  the  Field  Warehouse  would  be  set  up,  and  dollars  hith¬ 
erto  tied  up  in  inventory  put  back  to  work  for  meeting  payroll,  cost 
of  produce,  and  other  operating  costs. 

Bankers  welcome  loans  based  on  Douglas-Guardian  Warehouse  Re¬ 
ceipts,  The  heads  of  our  Company  have  had  over  16  years’  experi¬ 
ence  in  Field  Warehousing,  working  with  canners  and  packers.  Please 
feel  free  to  write  for  information  and  ask  questions. 
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Mr.  D.  V.  Wiley,  Roanoke 
Assl  District  Sales  Manager 


Dependable,  resoureefiiL  experieiired,  pro¬ 


gressive,  are  words  which  have  been  used  to  describe  Continental  service  for 


many  years.  And  small  wonder,  loo,  for  steady  performance  year  in  and  year 


out  has  upheld  these  well  earned  expressions. 


Mr.  R.  J.  Owen,  Sales  Representative 
Virginia 


Mr.  L.  tv.  Orr,  Sales  Representative 
Virginia,  North  and  South  Carolina 


Representing  the 
CONTINENTAL  CAN  COMPANY 
in  Virginia  and  the  Carolinas, 
these  men  are  at  your  service 
at  all  times.  No  matter  what  the 
problem,  you’ll  find  them  only 
too  willing  to  offer  friendly  ad¬ 
vice  or  expert  assistance.  , 
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The  evidence — if  we  could  but  present  the  case 
of  the  National  Canners  Association  clearly  and 
sharply,  so  that  all  could  be  made  to  realize  what 
the  formation  and  development  of  this  great  industrial 
association  has  meant  in  the  development  of  the  can¬ 
ning  industry,  there  would  not  be  one  of  you  who  would 
not  hasten  to  join,  and  gladly  give  his  support. 

Elsewhere  in  this  issue  you  have  an  account  of  what  it 
has  done  during  the  past  few  months.  If  you  will  anaylze 
what  these  accomplishments  really  mean,  in  your  pro¬ 
tection  or  for  your  benefit,  no  further  argument  would 
be  necessary.  But  the  trouble  is  the  present  genera¬ 
tion  is  “spoiled”  with  the  number  and  the  greatness  of 
the  things  that  are  freely  (?)  done  for  it.  They  now 
take  these  marvels  as  a  matter  of  course,  if  they  do  not 
in  fact  take  them  as  their  right,  and  feel  no  compulsion 
to  help  pay  for  them.  Since,  however,  everything  that 
is  done  is  done  for  the  benefit  of  the  entire  canning 
fraternity  and  not  just  merely  for  the  members — but 
is  paid  for  only  by  the  members — does  not  everyone 
who  benefits  by  or  profits  from  such  actions  owe  some¬ 
thing  towards  the  expense?  You  will  agree  they  do, 
and  therefore  this  drive  for  more  members  ought  to 
be  speedily  closed,  with  every  canner  worthy  of  mem¬ 
bership  enrolled. 

Oldsters  in  the  business  need  no  reminder  as  to  the 
differences  in  the  industry  between  the  time  when  the 
N.  C.  A.  was  first  formed  in  1907  and  today.  Then  it 
was  a  thoroughly  disorganized  business  with  only  fore¬ 
ward  looking  individuals  to  fight  its  battles  or  guard  it 
against  abuse,  but  always  as  individuals.  Science  as 
applied  to  canning  foods  was  in  its  very  infancy — in 
fad  just  beginning  to  show.  The  Association  installed 
it':  great  Laboratories  to  study  processing  methods, 
the  improvement  and  safety  of  containers,  the  develop- 
nif  v)t  of  improved  seed  strains,  and  all  that  great  series 
of  studies  which  took  canning  out  of  “The  Rule  Of 
Titiimb”  class — with  all  its  tremendous  losses  from 
Sle  wed  goods — and  placed  it  upon  the  solid  foundation 
of  cientifically  determined  procedures  which  you  now 
er  juy.  You  now  have  the  fruits  of  those  years  of 
study  and  heavy  expense.  But  this  is  a  continuing  job 
aiu:  needs  must  be  followed  always  and  carefully. 

But  if  you  cannot  “see”  in  all  this  any  reason  for 
yni’v  support — to  keep  this  Association  constantly  on 
tlv  fighting  line  to  protect  and  to  help  you, — then,  as 
a  ‘od  worshiper  of  the  golden  calf,  consider  that  por- 
tioit  of  the  report  here  given,  as  applied  to  damage 
cku.ms  and  the  law  suits  arising  therefrom.  When  one 
of  these  misfortunes  comes  to  you,  as  is  liable  to  be 


the  case  any  day,  how  you  will  wish  that  you  were  a 
member  of  the  N.  C.  A.!  As  an  outsider  you  are 
practically  helpless,  and  will  pay  through  the  nose  to 
one  of  these  ambulance  chasing  lawyers;  in  fact  you 
will  be  foolish  to  make  a  fight,  no  matter  how  innocent 
you  may  consider  yourself — the  jury  will  rule  against 
you.  But  as  a  member  of  the  N.  C.  A.  this  shady 
gentry  is  afraid  to  attack  you,  because  they  know  that 
a  well  trained,  experienced  committee  of  legal  lights, 
plus  all  the  scientific  data  of  the  Laboratories,  will  be 
rushed  to  your  defense.  But  don’t  think  that  you  can 
get  that  protection  by  joining  after  you  are  in  trouble. 
That  is  too  late. 

But  just  as  you  can  call  upon  this  service  so  you 
can  call  for  help  in  processing  troubles,  or  whatnot,  and 
over  and  beyond  this  unworthy  mercenary  considera¬ 
tion,  your  membership  helps  guard  the  industry  against 
unfair  or  unjust  legal  actions;  helps  present  to  the 
world  a  united  industry.  In  that  light  it  is  your  duty 
to  belong  to  the  N.  C.  A. 

THE  COST  OF  MEMBERSHIP— Dues  are  on  the 
basis  of  YiC  per  case  on  -seasonable  products,  and  Yqc 
per  case  on  non-seasonable  products.  That  means  on 
a  pack  of  100,000  cases  you  would  pay  $250.  per  year 
dues ;  on  50,000  case  pack  $125. ;  on  a  20,000  case  pack 
$50.,  and  on  10,000  cases  but  $25.  per  year.  On  the 
non-seasonable  products  the  dues  would  be  just  half 
these  amounts  for  the  respective  packs.  A  tremen¬ 
dous  service  for  so  little  money. 

Write  to  Secretary  Frank  E.  Gorrell,  National  Can¬ 
ners  Associatiaon,  1739  H.  St.,  N.  W.,  Washington,  D. 
C.,  and  do  it  now. 

ACTION  NEEDED — The  N.  C.  A.  will  never  touch 
anything  to  do  with  prices,  and  very  rightly  so,  because 
any  price  agreement  is  not  worth  the  breath  it  takes 
to  mention  it.  But  the  day  will  come,  and  we  believe 
it  is  near,  when  as  an  Association  it  will  draw  up  and 
enforce  a  code  of  ethics,  or  call  it  what  you  may,  one 
of  the  chief  requirements  of  which  will  be  that  no 
canner  shall  sell  to  anyone  except  a  bona  fide  wholesaler, 
and  in  no  case  ever  sell  less  than  100  cases  at  a  time. 

It  is  about  time  the  present  festering  mass  of  modern 
merchandising  were  swept  off  the  boards  and  into  obliv¬ 
ion,  else  give  up  all  hope  of  ever  seeing  general  business 
return  to  normal.  They  have  been  seeking  to  put  a 
check  upon  the  price  cutters  and  those  who  are  ruining 
all  business — not  just  the  canned  foods  industry — by 
all  manner  of  laws,  or  attempted  laws :  laws  compelling 
a  6%  mark-up;  laws  against  below  cost  selling;  State 
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tax  laws  to  drive  the  cutters  out  of  business,  etc.,  etc., 
but  all  that  is  merely  a  palliative  and  does  not  reach 
the  core  of  the  trouble,  nor  can  it.  The  disease  is 
deeper,  and  look  at  the  toll  it  collects;  producers  are 
being  put  out  of  business  thru  inability  to  get  cost  for 
their  products  (the  toll  of  canneries  forced  to  the  wall 
is  sickening)  and  the  entire  food  industry  is  being  shot 
to  pieces,  and  growing  worse  every  day.  Why  talk 
about  getting  money  out  of  the  savings  banks,  etc.,  to 
start  individual  industry  so  that  the  unemployed  may 
find  jobs,  and  business  be  thereby  restarted  on  its 
normal  path?  Today  the  most  important  of  all  indus¬ 
tries,  foods — and  all  other  retail  industries  as  well — 
are  being  strangled,  businesses  dissolved,  the  hands 
laid  off,  wages  ended  and  the  unemployed  ranks  heavily 
added  to  through  just  this  one,  thoughtless,  cruel  price 
cutting  method  of  selling  direct  to  retailers.  Don’t 
think  that  you  are  the  only  ones  who  are  refused  even 
cost  for  your  products ;  the  growers  are  faced  with  the 
same  condition,  and  every  sort  of  industry  selling 
through  retailers  is  in  exactly  the  same  woeful  condi¬ 
tion.  Even  the  price  cutters  will  have  to  admit  that  it 
has  gotten  beyond  their  control,  and  that  they  are 
making  no  money  in  the  operation.  We  showed  you 
this  in  our  issue  of  May  22nd,  wherein  we  quoted  the 
testimony  presented  in  a  Supreme  Court  in  New  Jersey 
— testimony  made  under  oath  by  the  Mammoth  market 
owners  themselves — wherein  the  Food  Fair  showed  that 
upon  $13,000  weekly  sales  they  made  $43.34;  the  A. 
&  P.  with  $26,000  weekly  sales  made  $260,  etc.,  etc. 
If  this  does  not  constitute  the  worse  kind  of  unfair 
competition  for  every  other  sort  of  retailer,  what  does 
it  mean  ?  What’s’  the  use  of  a  Robinson-Patman  law  if 
such  rank  nonsense  is  allowed  to  exist.  The  producing 
and  retailing  industries  will  have  to  fight  their  battle, 
and  wipe  out  such  destroyers  of  legitimate  business,  and 
there  must  be  or  there  can  be  laws  that  will  put  a  stop 
to  this  slaughter  of  all  business — because  you  cannot 
cripple  the  retail  end  of  business  and  expect  business 
in  general  to  be  good. 

The  canning  industry,  and  all  those  dependent  upon 
it,  have  a  huge  stake  in  this  important  question.  It 
cannot  and  it  must  not  sit  idly  by  and  see  all  the 
progress  of  the  years,  of  such  tremendous  value  to  the 
public  thru  the  better  feeding  of  the  masses,  hampered 
and  killed  by  the  senseless  price  cutters.  The  public 
does  not  profit  thru  the  low  retail  prices;  it  suffers 
cruel  losses — in  the  wages  of  its  bread  earners,  in  the 
impoverishment  of  all  producers,  from  the  soil  up  to 
the  finished  products.  This  price-slaughter  is  in  fact 
a  purely  catch-penny,  “penny-wise,  pound-foolish” 
movement  that  is  destroying  its  own  promoters.  But 
business,  as  a  whole,  cannot  wait  for  the  utter  destruc¬ 
tion,  and  the  rebuilding  upon  the  wreckage.  Industry 
can  protect  itself  against  these  weasels  and  chislers, 
and  it  must  do  so. 

Such  Associations  as  the  National  Canners  must 
father  laws  and  regulations  which  will  bring  this  needed 
relief  and  protection  to  all  business.  And  we  believe 
that  if  the  old,  basic  law  of  trading:  Producer-whole¬ 
saler-retailer  were  established  in  law  the  cure  would 
be  prompt  and  effective.  The  new  pure  food  law,  and 


the  Robinson-Patman  law,  as  indeed  the  actions  of  the 
Interstate  Commerce  Committee,  are  all  aimed  to 
produce  fair  competition.  That  is  all  that  is  needed  to 
end  this  orgy  of  loss,  of  unemployment  and  dispair. 
The  producer  should  be  compelled  to  sell  only  to  the 
wholesaler,  and  in  wholesale  lots;  and  the  wholesaler 
must  be  prevented  from  retailing;  the  retailer  fairly 
protected  in  his  work  and  calling.  And  there  must  be 
no  misdirected  scruples  of  conscience  in  reporting 
infringements  of  such  laws.  You  must  help  patrol 
your  industry;  report  anyone  breaking  the  law.  Be 
sure  of  your  facts,  of  course,  but  as  you  would  act  if 
you  saw  a  fiend  setting  fire  to  your  neighbor’s  house, 
act  in  the  protection  of  your  business  and  the  business 
of  your  neighbor.  This  is  not  “squealing”,  and  there 
is  no  room  for  the  misguided  individualist  who  thinks 
that  democracy  gives  him  a  right  to  trade  as  he  pleases, 
with  no  consideration  of  others  in  the  same  line.  In 
the  essence  democracy  is  “one  for  all  and  all  for  one,” 
the  joining  together  of  all  men  on  an  equal  footing  for 
the  protection  of  all.  It  is  the  very  opposite  of  rugged- 
individualism,  which  in  effect  is  pure,  unmitigated  hog¬ 
gishness  ;  “I’ll  get  mine,  and  to  H —  with  others.”  There 
is  no  place  among  civilized  man  for  such  animals;  yet 
they  are  the  animals  that  are  causing  the  troubles  we 
are  speaking  about.  In  a  sense  the  actions  are  actually 
anarchy,  not  democratic. 

But  it  will  take  business  organizations  such  as  the 
N.  C.  A.  to  bring  to  book  the  heavily  entrenched  (pets 
of  the  financial  managers)  interests  that  are  ruining 
the  canning  and  all  other  retailing  businesses. 

If  you  doubt  this,  watch  the  progress  of  the  canned 
foods  market  during  the  coming  months.  In  spite  of 
your  defeatist  attitude  of  killing  off  the  packing  of 
foods,  which  the  whole  country  is  hungry  for  and 
willing  to  pay  a  living  price  for — in  spite  of  these 
reduced  packs  in  ’39,  you  will  find  prices  advance  very 
reluctantly  and  very  slightly,  in  no  way  in  keeping 
with  the  end  you  have  in  view.  You  do  not  have  to 
wait  for  that  eventuality.  Look  at  the  canned  tomato 
market  during  the  past  three  years;  heavy  packs  or 
light  packs,  the  market  prices  to  canners  has  remained 
practically  stationary,  at  a  level  below  the  cost  of 
production.  Do  you  think  this  mere  chance  ?  Don’t  be 
so  childish.  They  have  you  by  the  throat,  as  they  have 
the  producers  of  everything  sold  over  the  retail 
counters,  whether  foods  or  clothing  or  whatnot.  Tney 
make  more  money  than  the  reports  indicate,  we  believe, 
but  they  will  not  allow  you  to  make  more  than  a  p^  or 
workman’s  salary  out  of  your  business  of  furnish  ng 
them  the  products  on  which  they  make  their  money, 
and  not  that  if  they  know  it.  If  that  will  not  force 
you  to  fight  for  your  business  life,  then  you  are  no 
longer  American,  and  we  have  no  need  for  natio  lal 
associations  no  matter  how  effective  they  claim  to  oe. 
Join  your  National  Association  to  assist  in  this  fight 
for  your  business  life.  Merchandising  Committee  we 
put  this  up  to  you! 

Are  you  co-operating  to  help  us  as  we  help  yuu? 
When  you  placed  that  order  did  you  ask  him  why  he  is 
not  advertising  in  your  journal,  THE  CANNING 
TRADE? 
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The  Great  Work  of  the  N.  C.  A. 

Report  on  Association  Activities 

For  the  infoi'mation  of  members  of  the  Board  of  Directors  and 
others  in  attendance  at  the  meeting,  this  memorandum  furnishes 
a  brief  review  of  various  phases  of  the  Association’s  work  which 
are  not  p)’ogrammed  for  detailed  discussion. 


Reasons  why  YOU  should  become  a  member. 

Membership 

SINCE  the  annual  convention  the  Association  has  received  23 
applications  for  membership.  Changes  that  have  occurred 
through  resignations  or  other  causes  leave  the  membership  at 
this  time  the  same  as  on  the  first  of  the  year. 

The  Association’s  membership  has  been  recruited  and  main¬ 
tained  without  employment  of  paid  solicitors.  New  members 
have  been  gained  through  the  good  will  and  active  assistance  of 
old  members  who  know  what  the  Association  has  done  and  can 
do,  both  for  the  individual  canner  and  the  industry  as  a  whole. 

At  the  Board’s  meeting  in  January,  the  rate  of  dues  for 
1939,  was  reduced.  The  present  prospects  are  that  the  1939  pack 
— which  will  be  the  basis  for  dues  in  1940 — will  be  considerably 
below  that  of  1938,  which  is  the  basis  for  the  current  year’s  dues. 
If  the  present  rate  of  dues  is  continued  next  year  the  Associa¬ 
tion’s  income  will,  of  course,  be  considerably  smaller  than  that 
for  the  current  year. 

Every  member  recognizes  the  desirability  of  keeping  the  rate 
of  dues  at  the  lowest  level  that  will  yield  the  funds  necessary 
to  carry  on  the  Association’s  activities.  If  the  pack  of  the 
present  membership  is  reduced  this  year,  it  will  be  necessary  to 
increase  the  membership  or  to  increase  the  rate  of  dues.  The  larger 
the  number  of  members,  the  less  a  membership  will  cost  the  indi¬ 
vidual  canner.  Furthermore,  to  increase  the  membership  is 
to  strengthen  the  Association’s  influence  and  broaden  opportuni¬ 
ties  to  serve  the  industry  as  a  whole. 

Those  who  are  entrusted  with  the  direction  of  the  Association’s 
finances  earnestly  hope  that  each  member  will  personally  give 
his  best  efforts  to  bring  into  the  membership,  canners  who  have 
not  yet  affiliated  with  the  Association. 

Consumer  Complaint  Service 

The  work  of  the  department  handling  consumer  complaints 
has  continued  at  about  the  same  level  as  last  year. 

Of  unusual  interest  and  importance  have  been  two  cases  in 
which  botulism  was  suspected  by  physicians  or  health  officials, 
and  in  which  commercially  canned  foods  were  involved.  In 
both  cases,  one  of  which  was  in  Massachusetts  and  the  other  in 
South  Dakota,  it  has  been  quite  definitely  established  that 
coinn  ercially  canned  food  was  not  the  cause  of  illness. 

Dr, ring  the  first  four  months  of  this  year,  the  Association 
has  investigated  884  new  complaints,  as  compared  with  901  a 
year  ago.  Sixty-two  suits  have  been  disposed  of,  four  of  which 
resulted  in  verdicts  for  the  claimant  after  trial.  Eighty-three 
nev;  suits  have  been  filed,  and  a  total  of  427  suits  are  now 
per-,  og. 

The  Association  is  informed  that  an  active  investigation  of  so- 
calle.  ambulance  chasing  has  been  going  on  for  some  time  in 
Clo.  '.and  and  that  two  attorneys  have  been  disbarred  for  life, 
ara '  'r  suspended  for  a  period  of  one  year,  as  the  result  of 
un  ’  ical  solicitation  of  personal  injury  claims,  and  disbarment 
ch^  03  have  been  filed  against  eight  more.  The  trial  of  one 
of  i, .  attorneys  is  now  under  way.  In  the  opinion  of  Associa- 
tio'  .  counsel  the  result  of  this  investigation  will  materially 
iiu":  ve  the  situation  in  Cleveland. 

^  "e  the  first  of  the  year,  the  Trustees  of  the  protective 
fun  established  in  1932  have  authorized  contributions  toward 
setti  inent  of  two  claims  of  serious  illness  attributed  to  foreign 
materials  in  cans  of  food.  These  settlements  were  made  on  the 
recu’umendation  of  local  counsel,  and  with  the  approval  of  the 
Assr.niation’s  General  Counsel. 


In  planning  the  department’s  work  for  the  current  year  no 
material  change  in  present  procedure  or  policy  is  contemplated. 
The  Association  will  make  special  efforts  to  render  satisfactory 
service  to  members  who  are  disposed  to  uphold  its  policy  of  con¬ 
testing  unjust  claims,  realizing  that,  in  the  long  run,  this  is 
the  best  policy. 

Research  Laboratories 

During  the  year  to  date  the  Laboratory  has  carried  on  its 
planned  activities  and  has  made  the  adjustment  necessary  to 
carry  its  part  of  the  work  precipitated  by  the  new  Food  Act. 
In  doing  this  the  principal  task  has  been  to  carry  to  the  mem¬ 
bership — by  correspondence  and  otherwise — interpretations  of 
the  Act  and  regulations  made  by  the  Food  and  Drug  Administra¬ 
tion  with  respect  to  labeling.  Beyond  this,  much  attention  has 
been  given  to  matters  incidental  to  hearings  on  standards.  This 
Laboratory  activity  necessarily  has  not  been  directed  to  the 
legal  considerations  underlying  the  new  law,  but  has  been,  for 
the  present,  supplemental  to  them.  There  are  thus  two  aspects 
to  the  problem,  legal  and  technical,  and  it  will  eventually  fall  to 
the  Laboratory  to  interpret  both  these  in  such  form  as  to  be 
understood  by  canner  and  consumer  alike.  The  subject  of  stan¬ 
dard  hearings  and  food  and  drug  enforcement  will  be  discussed 
fully  at  the  meeting. 

To  what  extent  work  incidental  to  the  new  law  will  continue 
as  a  major  Laboratory  activity  cannot  be  predicted.  Some 
abatement  may  be  expected  as  time  goes  on.  For  many  years, 
however,  the  industry  looked  ta  Dr.  Bigelow  for  guidance  in  the 
technical  aspects  of  the  existing  law  and  with  this  as  precedent, 
it  is  safe  to  assume  that  the  Laboratory  will  long  continue  its 
interest  in  the  new  Act. 

Waste  Disposal.  Cannery  waste  disposal  has  long  been 
recognized  as  a  problem  of  importance.  Over  a  period  of  years 
the  Laboratory  has  collaborated  in  waste  disposal  studies  and  has 
attempted  to  maintain  current  information  on  the  subject.  Ex¬ 
tensive  active  research  has  been,  and  is,  impracticable  because 
of  the  diversity  of  situations  arising  from  geographical  loca¬ 
tions,  products,  water  conditions,  and  other  factors.  Sanitation 
officials  have  applied  progressively  more  rigid  restrictions,  how¬ 
ever,  and  it  is  now  apparent  that  in  certain  sections  the  issue 
is  somewhat  critical.  There  is  no  waste  treatment  that  is 
generally  applicable,  and  attention  must  be  given  to  individual 
operations.  With  this  in  mind  the  Laboratory  is  extending  its 
interest  in  waste  disposal  and  to  date,  field  trips  have  been  made 
in  connection  with  the  installation  of  one  new  waste  disposal 
plant  and  improvements  relating  to  two  existing  plants.  During 
the  next  two  or  three  months  full-time  attention  by  one  of  the 
staff  will  be  given  to  this  problem. 

Work  for  Labeling  Committee.  In  February,  a  special  meet¬ 
ing  of  the  Labeling  Committee  was  held  to  consider  food  stan¬ 
dards  for  canned  peas.  The  general  descriptive  labeling  situa¬ 
tion  was  discussed  briefly,  and  later  a  memorandum  to  the 
Labeling  Committee  was  prepared  to  present  to  them  a  summary 
of  the  work  that  has  been  done  and  the  particular  products 
which  have  yet  to  be  the  subject  of  definite  action  with  respect 
to  appropriate  descriptive  terms.  It  is  hoped  later  to  bring  out 
a  revision  of  the  labeling  bulletin  to  advise  the  canning  industry 
and  consumer  of  the  progress  that  has  been  made. 

During  the  approaching  canning  season  the  work  of  the 
Laboratory  in  connection  with  labeling  will  include  an  exten¬ 
sion  of  the  tenderometer  studies  which  were  made  in  1938. 
Further  tests  will  be  made  on  variation  in  handling  the  raw 
peas  between  the  viner  and  canning  operations.  Further  work 
will  be  done  in  the  study  of  the  change  in  size  of  peas  during 
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the  process.  Later  in  the  season  a  study  will  be  made  of  con¬ 
sistency  in  cream  style  corn  and  methods  by  which  it  may  be 
measured.  Tomatoes  and  gi’een  and  wax  beans  may  receive 
attention,  depending  upon  future  discussions  concerning  them. 

Bacteriological  Studies.  In  the  annual  report  for  1938,  there 
was  considerable  comment  concerning  the  new  development  in 
the  method  for  determining  heat  resistance  of  bacterial  spores. 
Work  on  this  method  has  been  continued  during  the  Spring 
months  and  will  be  followed  throughout  the  year  with  such 
lapses  as  may  be  occasioned  by  seasonal  work.  This  is  a  long¬ 
time  project  of  a  fundamental  nature  and  should  yield  data  of 
basic  importance  in  the  determination  of  safe  processes. 

Processing  studies  have  been  continued  with  especial  reference 
to  meats.  During  the  early  part  of  the  year  cultural  examina¬ 
tions  were  made  of  experimentally  innoculated  packs  of  brains 
with  gravy,  veal  loaf,  tongue,  and  chili  con  came.  These  packs 
were  put  up  last  Fall  and  the  data  obtained  from  them  were 
reported  recently  to  the  Meat  Committee.  There  will  be  an 
extension  of  this  work  later  in  the  year. 

Preparations  are  now  under  way  for  bacteriological  field  sur¬ 
veys  which  will  be  conducted  during  the  Summer.  Attention  will 
be  given  to  peas,  corn,  tomato  juice,  and  sardines,  and  work  will 
be  done  in  Ohio,  New  York  and  Maine.  The  sardine  problem 
is  of  especial  importance  because  of  the  transition  in  proces¬ 
sing  methods  now  under  way.  Here  it  is  regarded  as  necessary 
to  repeat  experimental  packs  which  were  made  some  years  ago 
and,  supplementary  to  this,  to  undertake  such  bacteriological 
research  as  will  provide  information  concerning  the  nature  and 
extent  of  so-called  “normal”  contamination.  Commercial  ex¬ 
perience  in  the  past  has  indicated  that  sardines,  and  perhaps 
other  sea  foods,  normally  carry  much  lower  spore  contamina¬ 
tion  than  is  the  case  in  vegetables.  Heretofore,  there  has  been 
no  opportunity  to  assign  a  field  laboratory  to  such  work,  but 
such  provision  has  been  made  this  year. 

Further  experimental  packs  will  be  made  on  string  beans, 
corn  on  the  cob,  whole  kernel  vacuum  pack  corn,  and  sweet 
potatoes. 

Miscellaneous  Laboratory  Stitdies.  Miscellaneous  laboratory 
studies  include  observations  on  the  effect  of  iron  and  tin  salts 
on  the  determination  of  vitamin  “C”  and  darkening  of  grape¬ 
fruit  juice  on  storage.  A  method  has  been  developed  by  which 
ascorbic  acid  (Vitamin  C)  may  be  determined  in  the  presence 
of  large  amounts  of  ferrous  iron  salts,  and  this  has  a  practi¬ 
cal  bearing  on  the  accuracy  of  the  vitamin  “C”  assay.  The 
studies  on  grapefruit  juice  have  not  progressed  to  the  point  which 
would  justify  comment. 

Consumer  Complaints.  The  Laboratory  has  continued  co¬ 
operation  with  the  consumer  complaint  service  by  making 
organoleptic  and  bacteriological  examinations  of  food  samples 
which  have  been  submitted  in  connection  with  complaints,  and 
members  of  the  staff  have  attended  court  in  instances  where 
this  was  advisable. 

Raw  Products  Research  Bureau 

Field  work  of  the  Raw  Products  Research  Bureau  began  in 
February  when  the  Director  assisted  in  conducting  canners 
schools  at  Purdue  University,  Lafayette,  Indiana,  and  at  Ohio 
State  University,  Columbus. 

During  early  March,  at  the  request  of  the  Florida  Canners 
Association,  a  study  was  made  in  that  state  of  factors  that  may 
be  important  in  influencing  raw  product  quality  in  grapefruit. 
Subsequently  a  memorandum  was  prepared  and  submitted  to 
the  chairman  of  the  grapefruit  canners  committee,  from  whom 
the  request  for  the  survey  was  received,  covering  the  observa¬ 
tions  made  during  this  trip  and  embodying  tentative  suggestions 
for  the  future. 

For  the  crop-growing  season  now  approaching,  present  plans 
contemplate  continuation  of  field  studies  of  the  canning  crops 
work  of  the  experiment  stations  and  federal  agencies  with 
particular  reference  to  new  problems  or  to  old  ones  which  have 
become  more  acute  since  last  season.  Among  these  problems 
are  the  relative  value  of  new  methods  for  control  of  pea  aphid; 
increase  in  damage  from  the  European  corn  borer  and  the 
threat  of  this  insect  to  canners’  crops;  new  experiments  for  con¬ 
trol  of  corn  ear  worm  on  both  sweet  corn  and  tomatoes,  which 
continues  to  be  troublesome  in  certain  regions;  and  defoliation 
diseases  of  tomatoes,  which  are  beginning  to  receive  the  serious 
attention  of  investigators  due  to  serious  crop  losses.  Direct 
seeding  of  tomatoes  will  be  tried  out  by  many  canners  and  by 
experiment  stations,  following  the  pioneering  work  already  done 


with  this  method,  and  this  practice,  as  well  as  increased  use 
of  nutrient  solutions  on  tomatoes,  are  subjects  upon  which  it  is 
desirable  to  have  more  definite  information  from  tests  that  will 
be  made  this  season.  Likewise,  it  is  important  to  keep  in  touch 
with  the  progress  made  during  the  coming  summer  by  seedsmen 
and  experiment  stations  in  developing  better  varieties  of  string 
beans,  peas,  and  hybrid  sweet  corn  for  canners’  use. 

These  and  related  canning  crops  research  projects  will  be 
studied  during  the  course  of  the  growing  season  now  at  hand, 
in  order  that  the  Bureau  may  bring  to  members  the  most 
up-to-date  information  available  with  which  to  solve  production 
problems.  For  in  spite  of  market  fluctuations  and  economic 
cycles,  canners’  interest  in  a  better  raw  product  at  lower  cost 
is  fundamental.  Very  often  a  feasible  method  of  lowering  costs 
and  insuring  quality,  without  diminishing  unit  returns  to  the 
grower,  is  through  the  utilization  in  a  practical  way  of  the 
knowledge  derived  from  current  agricultural  research. 

Division  of  Statistics 

Economic  Research.  The  economic  research  program  adopted 
by  the  Board  of  Directors  at  its  meeting  in  January  consisted 
of  two  parts:  First,  study  of  financing  policies  of  canning  firms; 
second,  analysis  of  statistical  data  relating  to  the  marketing  of 
canned  foods.  The  first  phase  of  the  program  is  being  conducted 
in  large  part  by  Dr.  Neil  Carothers  of  Lehigh  University.  The 
second  phase  of  the  work  was  to  be  undertaken  by  the  staff  of 
the  Association’s  Division  of  Statistics. 

During  the  last  two  months  the  Division  has  been  editing 
the  data  in  its  files  which  are  to  be  analyzed  under  the  economic 
research  program.  Preparations  have  been  made  to  assemble 
additional  and  supplementary  data.  The  Division’s  economic  re¬ 
search  work  has  of  necessity  been  broken  into  a  large  number 
of  small  projects,  the  nature  of  these  projects  depending  upon 
the  type  of  available  information  and  the  object  of  the  analysis. 

The  first  project  undertaken  was  an  analysis  of  the  monthly 
record  of  shipments  of  canned  peas  for  the  last  two  years,  the 
purpose  of  which  is  to  show  the  relation  between  the  record 
of  monthly  shipments  for  certain  groups  of  canners.  These 
groups  were  selected  on  the  basis  of  their  merchandising  policies. 
A  comparison  of  the  pattern  of  monthly  shipments  for  1938-39 
with  that  in  1937-38  for  the  entire  industry,  as  well  as  for 
these  separate  gi’oups,  will  reveal  to  some  extent  the  difference 
between  selling  and  shipping  on  a  spot  market  and  on  a 
market  where  a  substantial  percentage  of  the  pack  has  been 
sold  on  future  contracts.  The  recoi'd  of  acreage  changes  will 
likewise  be  compared  with  the  record  of  sales  and  shipments, 
the  purpose  being  to  bring  out  the  relationship  between  the 
record  of  sales  and  the  degree  of  adjustment  of  production  to 
consumption  levels.  This  project  is  nearing  completion  and 
a  report  will  be  ready  for  publication  soon  after  the  close  of  the 
current  pea  marketing  year,  that  is,  June  1. 

Another  project — an  analysis  of  the  statistical  position  of 
the  major  canned  vegetables  with  respect  to  the  1939  program 
for  canning — has  been  completed.  Five  reports  have  been 
published  in  the  weekly  “Information  Letter”  as  follows: 
March  4 — “Factors  in  Pack  Program”;  March  25 — “Prospects 
for  Canned  Peas  in  1939”;  April  15 — ^“Prospects  for  Canned 
Corn  for  1939”  and  “1939  Prospects  for  Green-Wax  Beans”; 
Api-il  29  — “Utilization  of  Tomato  Crop”. 

Work  has  been  begun  on  three  other  projects.  First  of  these 
is  a  study  of  the  effect  of  temperature  and  rainfall  on  the  nro- 
duction  of  peas  and  corn.  This  study  is  being  made  principally 
as  a  background  for  the  development  of  a  more  efficient  reporting 
service  for  crop  conditions.  Another  project  now  under  way 
is  the  assembling  of  comparable  figures  on  the  cost  of  canning 
peas,  corn,  tomatoes  and  green  wax  beans.  A  report  will  be 
ready  on  this  project  some  time  next  fall  when  the  marketing 
of  the  1939  pack  gets  under  way. 

Si)nplificatio)i  of  Contamers.  Work  on  simplification  of  con¬ 
tainers  has  been  carried  on  in  accordance  with  the  resob  tion 
adopted  bj”^  the  Board  of  Directors  at  its  meeting  in  Jannary. 
A  tentative  report  was  made  to  the  industry  on  March  21.  This 
report  has  been  revised  and  is  being  submitted  to  the  Board  for 
consideration.  The  work  of  the  Division  in  connection  with  the 
can  simplification  program  will  be  covered  more  completely  in  a 
special  report  on  simplification  of  containers  being  made  at  this 
meeting  of  the  Board. 

Stocks  and  Shipment  Statistics.  During  the  past  year  three 
products  have  been  added  to  the  list  of  those  on  which  stocks 
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statistics  are  assembled  by  the  Division.  Tomato  juice  stocks 
were  assembled  for  the  first  time  as  of  August  1,  1938,  and 
stocks  have  been  collected  as  of  the  first  of  each  month  from 
January  1  to  date.  The  cooperation  of  tomato  juice  canners 
with  the  Division  in  this  work  has  been  very  satisfactory. 
Statistics  on  stocks  of  catsup  were  collected  by  the  Division  for 
the  first  time  as  of  March  1.  Asparagus  stocks  as  of  April  1 
were  assembled  and  reported  for  the  first  time  by  the  Division. 
Ill  the  case  of  asparagus  the  cooperation  of  canners  was  very 
satisfactory.  In  the  case  of  catsup  stocks,  however,  the  co¬ 
operation  of  canners  was  not  satisfactory  on  the  first  attempt 
Another  attempt  will  be  made  to  assemble  catsup  stocks  figures, 
at  which  time  it  is  hoped  a  larger  percentage  of  canners  will 
coopei’ate. 

I'ack  Statistics.  The  1938  pack  statistics  on  canned  vegetables 
were  prepared  for  publication  and  issued  in  bulletin  form  in 
March. 

Cunncr-Groiver  Relations.  The  canner-grower  relations  study 
on  grapefruit  was  completed  and  published  in  February,  in  a 
bulletin  entitled  “Marketing  Grapefruit”.  This  bulletin  has  been 
distributed  to  all  the  grapefruit  canners  and  to  all  members  of 
the  Association.  In  addition  the  Association,  upon  request, 
supplied  15,500  copies  for  distribution  to  grapefruit  growers. 

Service  Work.  The  service  work  of  the  Division,  consisting 
of  the  compilation  of  economic  and  statistical  information  of 
various  kinds  jfor  the  members  of  the  industry,  continues 
steadily  to  increase. 

Home  Economics  Division 

The  activities  of  the  Service  Kitchen  have  consisted  of  the 
development  of  new  recipes  for  members’  products  and  the  test¬ 
ing  of  recipes  submitted  by  members.  In  addition,  recipes  have 
been  formulated  for  the  second  and  third  issues  of  the  series 
of  booklets  being  published.  The  first  of  the  series  entitled, 
“Every  Day  Recipes  for  Canned  Foods”  was  published  in  Decem¬ 
ber,  1938;  the  second  one,  “Easy  Recipes  Using  Canned  Foods”  in 
March  of  this  year;  and  the  third  one  entitled  “Summer  Recipes 
for  canned  Foods”  is  in  press.  Each  of  these  booklets  consists 
of  timely  recipes,  and  it  is  felt  that  by  publishing  several  of  them 
each  year  interest  will  be  maintained  in  the  use  of  canned  foods. 
Because  of  the  limited  space  in  each  pamphlet,  every  canned 
food  cannot  be  featured  each  time,  but  over  the  period  of  a  year 
the  i)roducts  of  the  industry  will  be  covered. 

The  kitchen  leaflets  will  be  featured  at  the  booth  where  the 
literature  of  the  Division  is  displayed  at  the  American  Home 
Economics  Association  meeting  at  San  Antonio,  Texas,  in  June, 
and  at  the  American  Dietetic  Association  meeting  in  Los 
Angeles,  in  August. 

Some  of  the  work  done  in  so-called  consumer  education  dur¬ 
ing  the  last  few  years  has  tended  to  prejudice  educators  against 
the  acceptance  of  commercial  material.  Because  of  this  fact  th? 
Home  Economics  Division  has  checked  very  carefully  this  year 
with  the  leaders  in  education  in  each  city  and  state  visited  to 
determine  whether  this  had  influenced  their  acceptance  of  the 
matei  ial  of  the  Association.  In  every  case  the  staff  has  found 
com;)lete  approval  of  the  literature  of  the  National  Canners 
.4s.:;  ciation. 

I’iild  work  has  been  carried  on  this  year  in  Pittsburgh,  Cleve- 
la!!  •  Columbus,  Philadelphia,  New  York  City,  Boston,  Worcester. 
Mil  ichusetts,  Chicago,  Detroit,  Buffalo,  Syracuse,  Albany,  and 
Sai  ;oga  Springs,  New  Yoi’k.  In  every  city  visited  contact.'^ 
wer;  renewed  and  new  ones  made.  Fine  cooperation  was  given 
the  iaff  by  women  planning  radio  programs.  There  were 
g'li'  speakers  on  ten  different  home-making  or  marketing 
pi  ams.  This  gave  a  new  and  wide  audience  as  shown  by 
th‘  .  -quests  for  literature  received  by  the  Division. 

)  he  office  of  education  of  the  Department  of  the  Interior  in 
\\  ington,  a  new  bureau  has  been  established  for  the  purpose 
of  mulating  interest  in  education  for  the  distributive  trades. 
T1  ,vas  established  under  a  grant  made  by  Congress  known 
as  '  George-Deen  Act. 

'ong  the  distributive  trades,  the  retail  grocery  business  is 
of  :  jortance  in  this  program  and  young  people  of  high  schotd 
agi  •  -e  being  trained  to  be  grocery  clerks.  Requests  have  come 
to  ;  Division  for  literature  to  fit  into  this  program,  and  on 
fiei.l  trips  information  was  gathered  regarding  the  scope  and 
com-.-nt  of  the  program.  As  a  result,  the  Division  plans  to  pre- 
pai  a  leaflet  that  will  be  suited  to  these  courses  of  study  and 
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most  satisfactory  and  the  most  economical. 

Complete  Equipment  for  Tomato  Products 

A  complete  line.  Everything  in  the  way  of  major  units  and 
several  exclusive,  desirable  specialties.  Langsenkamp  Equipment 
SAVES  PROFITS  and  more  than  pays  for  itself  in  extra  advant¬ 
ages. 


Standard  Pulper 


?  jFOftrieKNNED. 


10 


THE  CANNING  TRADE 


June  12,  19J9 


to  continue  the  distribution  of  the  literature  already  prepared 
that  is  suitable  for  such  courses. 

Miss  Black  will  attend  the  American  Home  Economics  Associa¬ 
tion  meeting  in  San  Antonio  to  take  care  of  the  booth  in  which 
the  literature  of  the  Division  will  be  exhibited.  Miss  Atwater 
will  attend  the  American  Dietetic  Association  meeting  at  Los 
Angeles  and  take  care  of  the  exhibit  at  that  convention.  Going 
to  and  from  each  of  these  conventions,  Miss  Black  and  Miss 
Atwater  will  make  contacts  with  groups  in  various  cities. 

Information  Division 

Issuance  of  a  revised  edition  of  “Scientific  Research  Applied  to 
the  Canning  Industry”  has  equipped  the  Association  to  meet 
the  numerous  requests  from  educators,  consumers  groups,  and 
others  for  specific  information  on  the  research  phases  of  the 
Association’s  work.  Copies  of  this  publication  were  sent  to  the 
libraries  of  over  700  colleges  and  universities,  and  librarians  of 
many  of  the  country’s  largest  educational  institutions  have  made 
formal  acknowledgement  of  receipt  of  the  bulletin. 

The  series  of  articles  on  the  canning  industry  and  its 
products,  first  issued  in  loose-leaf  form,  has  been  republished  as 
a  bulletin.  It  likewise  was  sent  to  college  and  university  libraries 
and  has  been  well  received.  A  number  of  librarians  have 
especially  commended  the  bibliography  included  in  the  bulletin. 

The  Association  has  advised  librarians  that  additional  copies 
of  these  publications  will  be  supplied  upon  request  for  reference 
use,  and  it  is  hoped  that  with  material  thus  being  made  available, 
the  industry  will  more  frequently  be  made  the  subject  of  reports 
and  papers  to  be  prepared  by  students. 

Since  the  annual  convention,  increasing  use  has  been  made  of 
the  Information  Letter  to  keep  members  advised  concerning 
developments  in  the  administration  of  new  laws,  such  as  pro¬ 
posed  definitions  and  standards  under  the  Food  and  Drug  Act 
and  interpretations  of  the  Fair  Labor  Standards  Act.  In  addi¬ 
tion,  the  economic  analyses  prepared  by  the  Division  of  Statis¬ 
tics  have  been  published  in  the  Letter,  along  with  the  Division’s 
various  statistical  reports.  Two  articles,  one  dealing  with 
typical  label  designs  and  another  with  the  recommended  form 
of  food  guarantee,  were  reprinted  in  separate  form  because  of 
the  wide  demand  for  them.  That  the  Information  Letter  is  being 
more  carefully  read  and  used  is  evident  from  the  Association’s 
correspondence;  but  it  is  likewise  clear  from  the  correspondence 
that  some  members  either  fail  to  read  the  Letter  or  neglect  to 
keep  it  on  file  for  consultation  when  questions  arise.  The  fact 
that  the  Association  constantly  receives  requests  from  interests 
outside,  but  related  to  the  industry,  to  be  placed  on  the  mailing 
list  for  the  Letter,  is  evidence  that  it  should  be  of  value  to  the 
industry  itself.  The  Information  Letter  is  part  of  our  mem¬ 
bership  service,  going  only  to  members,  in  accordance  with  the 
policy  adopted  by  the  Board. 

While  progress  has  been  made  on  the  revision  of  the  bulletin 
describing  the  Association’s  form  of  organization  and  its  activi¬ 
ties  and  services,  the  revision  has  not  been  completed.  The 
bulletin,  when  published,  will  serve  both  to  inform  members 
upon  the  character  and  scope  of  the  Association’s  work  and  to 
furnish  the  basis  for  membership  solicitation  and  promotion. 

Shipping  Containers  and  Damage  Prevention 

The  subject  of  shipping  containers  and  prevention  of  damage 
to  shipments  has  come  before  the  Conference  Committee  of 
Canners  and  Distributors  on  a  number  of  occasions,  with  pro¬ 
posals  for  revision  of  box  specifications,  for  cooperation  with 
canners  and  distributors  in  reporting  claims  and  causes  of 
damage,  for  participation  in  perfect-shipping  campaigns,  etc. 
The  conference  Committee  meets  infrequently,  and  ordinarily  for 
a  short  time;  hence,  it  is  not  in  position  to  take  action  upon  such 
proposals  as  would  require  extended  investigation  and  study  by 
the  various  interests  concerned,  including  shippers,  carriers, 
consignees  and  container  manufacturers. 

In  view  of  these  circumstances  a  subcommittee  of  the  Canners 
Conference  Committee,  with  John  L.  Baxter  as  chairman,  was 
appointed  to  study  the  subject  of  fiber  shipping  containers  and 
prevention  of  damage  to  canned  foods  shipments.  As  the  first 
step  in  its  work,  the  subcommittee  is  assembling  available  infor¬ 
mation  upon  carriers’  rules  and  regulations  on  fiber  containers, 
carriers’  recommendations  on  car  loading  and  stowage, 
canners’  recommendations  and  practices,  etc.,  this  information  is 


desired  for,  first,  the  basis  of  a  bulletin  or  manual  that  might 
be  sent  to  all  canners,  and  second,  the  basis  of  a  schedule  for  use 
by  consignees  in  reporting  damage  shipments. 

The  Washington  office  has  undertaken  to  assemble  the  infor¬ 
mation,  and  already  has  a  considerable  amount  of  data  in  hand. 

It  has  frequently  been  pointed  out  that  damage  to  shipments 
may  result  from  a  number  of  causes,  such  as  use  of  containers 
of  inadequate  strength,  use  of  containers  of  improper  size  though 
the  containers  themselves  may  be  of  adequate  strength,  improper 
sealing,  rough  handling  to  and  from  cars  or  to  and  from  the 
vessels,  inadequate  stowage,  or  rough  handling  by  the  rail 
carrier. 

Information  on  the  materials  and  methods  used  by  canners 
whose  shipments  arrive  in  good  condition  should  furnish  the 
basis  for  a  publication  on  recommended  practices,  and  at  the 
same  time  make  it  possible  to  fix  more  definitely  the  responsi¬ 
bility  for  such  damage  as  occurs. 

Food  Guarantee 

At  the  meeting  of  the  Conference  Committee  of  Canners  and 
Distributors  during  the  annual  convention,  a  suggested  form  of 
food  guarantee  was  presented  and  discussed.  The  Committee 
agreed,  in  principle,  upon  the  provisions  to  be  embodied  in  the 
guarantee  and  authorized  counsel  of  the  participating  associa¬ 
tions  to  study  the  form  as  presented  and  prepare  a  form 
embodying  the  principles  agreed  upon.  This  study  was  com¬ 
pleted  and  the  form  of  guarantee,  announced  in  April,  was 
approved  by  representatives  of  the  National  American  Whole¬ 
sale  Grocers  Association,  the  United  States  Wholesale  Grocers 
Association,  Cooperative  Food  Distributors  of  America,  Super 
Market  Institute,  Inc.,  and  the  National  Food  Brokers 
Association. 

While  the  action  of  the  Joint  Conference  Committee  is  not 
binding  upon  individual  members  of  the  participating  associa¬ 
tions,  the  desirability  of  a  standard  form  of  guarantee  is 
generally  recognized,  and  the  Association  recommends  to  its 
members  that  they  adhere  to  the  standard  form. 

Legislative  Record 

Since  the  Board  of  Directors  last  convened,  three  legislative 
matters  of  paramount  interest  to  the  canning  industry  have 
come  before  Congress  for  action. 

1.  The  Lea  bill,  postponing  the  effective  date  of  labeling 
requirements  under  the  Federal  Food,  Drug  and  Cosmetic  Act, 
has  passed  both  Houses. 

2.  Amendment  of  the  wage  and  hour  law,  eliminating  “area 
of  production”  provisions  and  setting  out  specified  exemptions, 
proposed  by  Chairwoman  Norton  of  the  House  Labor  Committee. 

3.  Amendment  of  the  Marketing  Agreement  Act  of  1937  pro¬ 
posed  in  the  Jones  bill,  which  would  bring  canning  crops  under 
the  Act  and  subject  to  marketing  orders. 

In  addition,  there  have  been  introduced  in  Congress  a  number 
of  other  bills  that  affect  canners  in  some  measure.  The  hills 
of  interest  to  the  industry,  and  action  that  Congress  has  taken 
relative  to  them,  are  noted  below: 

Postponement  of  Effective  Date  of  Labeling  Requirements.  The 
Lea  bill  (H.  R.  5762)  postpones  until  January  1,  1940,  various 
provisions,  including  labeling,  of  the  Food,  Drug,  and  Cosn:etic 
Act  and  permits  further  administrative  postponement  until  July 
1,  1940,  of  certain  labeling  provisions.  Passed  House  April  19, 
1939,  passed  Senate  May  4,  in  amended  form,  and  nou  in 
conference. 

Amendments  to  Wage  and  Hour  Law.  The  Norton  bill  (L  R- 
5435),  reported  to  the  House  on  April  27,  would  amend  the  lair 
Labor  standards  Act  by  eliminating  the  provision  as  to  “art  ■  of 
production”  and  by  providing  a  60-hour  workweek  and  a  14-^  eek 
complete  exemption  from  the  hours  requirements  for  the  cam  ing 
industry  and  other  agricultural  processors  when  their  oj  .ra¬ 
tions  are  not  performed  at  a  “terminal  establishment”.  Can  ers 
would  remain  subject  to  the  wage  provisions.  Applicatio  .  of 
the  proposed  law  to  the  canning  industry  would  depend  lai,  ely 
upon  the  administrator’s  definition  of  “terminal  establishm  it”, 
just  as,  under  the  present  law,  it  has  been  determined  by  the 
definition  of  “area  of  production”.  Chairwoman  Norton  ave 
notice  she  would  request  suspension  of  the  rules  on  May  15  for 
consideration  of  the  bill,  by  which  procedure  amendments  f-  om 
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THE  CONDITION  OF  CROPS 

As  Reported  by  CANISERS* 


The  Fremont-Gerber  News  of  Fremont,  Michigan, 
under  date  of  May  26th,  1939,  report  crops  as  follows : 

“Because  of  the  backward  spring  season  early  seeded 
crops  such  as  spinach  and  peas  could  not  be  put  in  the 
ground  until  about  ten  days  to  two  weeks  later  than  usual. 
Considering  the  late  start  of  these  crops  germination  was 
rapid  and  stands  were  exceptionally  good. 

Spinach  in  low  spits  suffered  from  the  frost  of  last  week 
and  some  reseeding  was  necessary.  This  happened  on  the 
earlier  part  of  the  acreage  and  will  change  anticipated  early 
receipts  of  this  crop  from  the  last  w'eek  of  May  until  pos¬ 
sibly  the  second  week  of  June. 

The  effect  of  low  temperatures  on  peas  was  negligible  as 
far  as  damage  was  concerned  aside  from  retarding  of 
growth  which  may  delay  harvesting  to  a  point  where  hot 
or  dry  weather  in  July  might  shorten  the  crop.  With 
favorable  weather  some  of  our  earlier  fields  will  begin  to 
blossom  during  the  week  ending  May  27th. 

As  stated  in  a  previous  issue  of  the  Gerber  News  all  of 
our  contract  crop  acreage  has  been  materially  reduced  this 
season.  This  reduction  is  somewhat  more  di'astic  in  the 
case  of  stringless  beans  and  green  lima  beans  than  in  some 
of  the  other  items.  A  small  acreage  of  wax  beans  ,has  been 
written  for  delivery  at  Fremont  but  due  to  the  limited  acre¬ 
age  of  green  beans  a  number  of  our  receiving  points  will 
not  be  operating  this  season.  It  is  too  early  to  predict  what 
growing  conditions  may  be  for  beans  this  season  but  early 
indications  are  not  promising.  The  ground  so  far  has  not 
warmed  up  as  in  normal  seasons  and  it  is  our  opinion  that 
planting  will  be  delayed  somewhat  later  than  usual  if  the 
growers  wait  for  proper  conditions  before  putting  their  seed 
in  the  ground.  If  they  do  not  wait  there  will,  without  doubt, 
be  considerable  damage  to  young  seedlings  from  bean 
maggots  and  in  general  a  poor  stand. 

The  prospects  for  cherries  have  been  exceptionally  good 
all  season  and  up  until  May  11th  when  the  heavy  frost 
occurred  indications  were  for  a  heavy  production  in  all 
cherry  growing  sections  of  the  State.  However,  during  the 
week  ending  May  13th  low  temperatures  occurred  on  several 
different  nights  and  readings  as  low  as  25  degrees  were 
common  in  several  of  the  large  producing  areas.  This, 
together  with  cloudy  and  cold  weather  during  the  pollini- 
zation  period  has  resulted  in  a  reported  reduction  of  the 
apparent  crop  in  some  areas  estimated  as  high  as  50  per 
cent.  Too  pessimistic  a  view  should  not  be  accepted, 
however,  because  with  the  abundance  of  original  blossoms 
a  considerable  thinning  out  would  still  leave  a  fair  crop 
of  fruit.  It  is  possible  that  severe  damage  occurred  only 
in  low  spots  with  the  poor  air  drainage  and  it  is  quite 
probable  that  sweet  cherries  were  damaged  considerably 
more  than  were  the  sour  varieties. 

Weather  conditions  thus  far  this  season  have  been  un¬ 
favorable  to  the  proper  conditioning  of  ground  for  the 
growing  of  beans,  the  same  conditions  being  true  for  the 
production  of  field  beans  as  referred  to  regarding  the  string¬ 
less  and  green  lima  beans. 

PEAS 

SALT  LAKE  CITY,  UTAH,  May  31st,  1939 — Acreage  re¬ 
duced  about  331/3  per  cent.  Condition  of  crop  about 
75  per  cent  of  normal.  Conditions  dry  this  season, 
however,  have  just  had  a  good  rain. 

OGDEN,  UTAH,  June  6th,  1939 — All  Sweets.  Acreage, 
Utah. 64  per  cent  of  1938.  Prospective  yield  per  acre 
80  per  cent  normal.  Oregon,  71  per  cent  of  1938. 
Prospective  yield  per  acre  85  per  cent  normal. 

ADELL,  wis.,  June  1st,  1939 — Our  normal  acreage  is 
750  acres,  last  year  had  600  acres.  Harvested  only  510 


acres  leaving  90  acres  go  to  seed  because  we  did  not 
want  to  pack  standards.  The  seed  was  far  more  valu¬ 
able  to  us  than  standards  as  they  were  selling  last  year. 
We  have  a  good  chance  to  calmly  draw  conclusions  on 
pack  here  for  our  pack  is  about  two  weeks  later  than 
the  central  part  of  Wisconsin,  due  to  the  influence  of 
Lake  Michigan.  This  year  we  have  543  acres  in  of 
which  343  acres  are  Alaskas.  Stand  looks  good  but 
due  to  dry  weather,  we  used  a  per  cent  of  crop  flgure 
of  85  in  our  report  to  the  Government  today.  We  have 
had  showers  all  around  us  but  most  of  them  have 
missed  us.  Have  had  only  1.37  inches  of  rainfall  in 
May  where  we  should  have  had  a  normal  of  3.19  inches. 
However,  the  peas  do  not  seem  to  have  suffered  up  to 
now  because  we  had  so  much  subsoil  moisture  at  plant¬ 
ing  time  that  it  was  difficult  to  get  in  the  fields.  Have 
had  no  insect  or  aphis  trouble  as  yet.  Early  peas  have 
a  vine  length  of  7  to  8  inches.  If  rain  comes  in  four 
days  pack  should  be  normal.  Rain  has  been  so  spotted 
the  last  week  that  what  would  apply  to  us  might  not 
apply  20  miles  away. 

COWLEY,  WYO.,  June  1st,  1939—80  per  cent  of  1938 
acreage.  Condition  90  per  cent. 

TOMATOES 

PEORIA,  ILL.,  June  1st,  1939 — Three-quarter  normal 
acreage.  Condition  excellent. 

HOPE,  IND.,  June  2nd,  1939 — Acreage  100  per  cent  of 
normal.  Percentage  smaller  than  usual  of  Georgia 
plants,  more  home  grown  or  near  home  grown  plants. 
Season  two  weeks  late.  Growing  conditions  good. 

HASKELL,  OKLA.,  June  7th,  1939 — Acreage  less  than 
50  per  cent  in  Oklahoma,  same  across  in  Arkansas. 
Planting  over,  crop  growing  good  and  looks  normal, 

OGDEN,  UTAH,  June  6th,  1939 — Acreage  90  per  cent 
of  1938.  Condition  normal. 

SALT  LAKE  CITY,  UTAH,  May  31st,  1939 — Acreage  in¬ 
creased  about  12  per  cent.  Crop  looks  good. 

CORN 

HOPE,  IND.,  June  2nd,  1939 — Acreage  75  per  cent  of 
last  year  or  60  per  cent  normal.  Planting  started  tv/o 
weeks  late  but  will  be  finished  usual  time  or  perhaps 
a  little  earlier  as  planting  is  bunched.  Soil  and  grow¬ 
ing  conditions  very  good  at  present  time. 

AUDUBON,  IOWA,  June  2nd,  1939 — Made  a  two-thirds 
reduction  in  our  acreage  planted  this  year.  Soil  lias 
been  very  dry  delaying  germination  but  recent  rains 
have  brought  the  corn  from  the  ground,  stands  are 
good  but  we  will  need  a  lot  of  rain  to  produce  a  normal 
crop  as  sub-soil  mosture  is  almost  entirely  deficient  in 
this  locality.  Normally  we  have  long  periods  of  hot, 
dry  weather  in  July  and  August  and  this  period  will  be 
the  critical  time  for  the  1939  crop  here. 


*Canner8  or  their  fieldmen  are  urged  to  'make  frequent  repo  ’ts 
on  the  condition  of  their  crops  to  keep  this  column  up  to  the 
minute.  Address  'your  communications  to 
THE  CANNING  TRADE,  20  S.  Gay  Street,  Baltimore,  Md. 
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at 

WARNER  INTER- INSURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 

540  N.  Michigan  Ave.,  CHICAGO 


Prompt  shipment  of  com- 
j»Iete  line  of  lap  pastes, 

^ck-up  gums  and  cements, 

?ase  sealing  glue. 

A.  K.  ROBINS  &  CO.,  Inc. 

Baltimore 

Serving  the  Eastern  Shore 

Other  warehouse  stocks  conveniently  located  in 
all  canning  areas. 

lEWEY  &  ALMY  CHEMICAL  CO. 


SAVE  youR 

MONEY 


yOURSELF  SOME 


LABELING  and  BOXING  COSTS 

use  KYLER  MACHINES 

for  speed,  neatness  and  trouble-free  operation. 

Ready  for  immediate  shipment 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S  A. 

DOMESTIC  DISTBIBUTORS — A.  K.  Robins  &  Company,  Inc.,  Baltimore 
Md.;  Chisholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Y.;  Berlin  Chap¬ 
man  Company,  Berlin,  Wis.;  Willard  Machinery  Company,  Los  Angeles 
Calif.;  Duncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DISTRIBUTOR — ^The  Brown  Boggs  Foundry  &  Machine  Co., 
Ltd.,  Hamilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 


UNIFORM  CUTS  IN  ANY  SIZE 
AT  A  HIGH  CAPACITY  OUTPUT 


AMERICAN 

MODEL  R-2 

CUTTER 


Operates  Automatically  on 
any  Food  Product  that  can 
be  cut. 


USED  FOR  OVER  SEVEN  YEARS  BY 
THE  MOST  CRITICAL  MANUFACTURERS 

This  American  Cutler  has  been  accepted  by  both  large  and  small  pro¬ 
ducers  as  a  highly  successful  machine.  The  sturdy  construction,  the 
large  capacity,  its  automatic  adjustment  and  the  guaranteed  uniform¬ 
ity  of  slices  makes  it  of  added  importance  to  pickle  plants  and 
packers  of  baby  foods. 

SEND  FOR  BULLETIN  AC-1  AND  PRICES: 

Chlsholni'II^Jeruo. 

NIAGARA  FALLS,  N.  Y. 

NIAGARA  FALLS,  ONT.  CHICAGO.  ILL.  SEATTLE.  WASH. 

COLUMBUS,  WIS.  JAS.  Q.  LEAVITT  &  CO.,  OGDEN,  UTAH 
ns  A.  K.  ROBINS  &  CO.,  BALTIMORE.  MD. 
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THE  DIRECT  SELLING  PERIL 

By  ‘‘BETTER  PROFITS” 

Special  Correspondent  of  “The  Canning  Trade” 


Great  minds  run  in  the  same  channels  and  edi¬ 
torial  comments  in  issue  May  29,  of  The 
Canning  Trade  were  preceded  by  three  days 
in  The  Journal  of  Commerce.  The  latter  article  covered 
the  results  of  an  investigation  conducted  by  the 
Twentieth  Century  Fund  as  to  the  costs  of  distribu¬ 
tion  in  the  United  States,  The  investigation  disclosed 
that  in  the  year  1929,  a  year  during  which  more  goods 
were  distributed  than  have  been  distributed  in  a 
single  year  since,  wholesalers  costs  added  only  eighteen 
per  cent  to  the  total  cost  of  distribution.  On  the 
other  hand,  retail  distribution  costs  were  thirty-three 
per  cent.  It  is  safe  to  say  that  if  ail  retailers  bought 
direct  from  canners  and  manufacturers  that  these 
costs,  already  high  enough  would  sky-rocket. 

But  to  get  back  to  the  beginning.  May  29th,  editorial 
comment  on  direct  selling  tells  us  that  the  Associated 
Grocery  Manufacturers  of  America  say  the  trend  is 
away  from  direct  sales  by  manufacturers  to  retailers. 
As  a  trend  this  may  be  noticeable  but  we  do  still  find 
canners  here  and  there  entering  new  markets  via  the 
direct  route.  Not  on  the  advice  of  authorities  but  on 
their  own  initiative  and  sometimes  with  results  that 
seem  on  the  face  of  things  to  be  favorable.  Certainly 
almost  any  canner  wishing  to  secure  distribution  near 
home  and  unable  to  do  so  through  wholesale  grocer 
channels  would  seem  to  be  justified  in  putting  on  a 
direct  salesman  and  doing  the  job  themselves.  But 
are  they? 

It  can  not  be  denied  that  we  are  today  facing  two 
forces  in  the  world,  constructive  and  destructive.  Allow 
the  latter  to  gain  the  upper  hand  and  we  will  face  chaos 
in  a  hurry.  Be  constructive  and  we  will  build  solidly 
for  the  future.  Lest  you  feel  I  am  too  fearsome  of  the 
results  of  direct  selling  on  all  hands,  read  what  the 
report  previously  mentioned  has  to  say  about  the 
matter:  “Taking  up  the  question  of  whether  it  would 
be  possible  to  eliminate  the  wholesaler,  the  report  lists 
some  of  the  functions  now  performed  by  him.  Every 
retailer”,  it  said,  “would  have  to  do  business  directly 
with  the  manufacturer  of  every  article  he  carries  in 
stock,  if  it  were  not  for  the  fact  that  the  intermediary 
dealer  performs  this  function  for  him.  For  example, 
a  retail  grocer  handling  from  1,200  items  to  3,000  items 
may  select  his  merchandise  from  a  typical  wholesaler’s 
inventory  of  from  between  10,000  and  20,000  items. 
This  intermediary  function  is  an  essential  part  of  the 
nation’s  distributive  system.  If  it  were  not  performed 
by  some  one  our  economy  in  its  present  form  could 
hardly  exist,” 

Continue  selling  direct  to  retailers  and  chaos  in  dis¬ 
tribution  will  increase  and  eventually  become  rampant. 


Retail  distributors  today  face  a  financial  situation  that 
becomes  more  acute  as  time  passes.  The  neighborhood 
store  has  to  do  a  certain  amount  of  cash  business  any¬ 
way.  Usually  all  available  funds  are  tied  up  in  this 
daily  and  weekly  turnover,  increase  accounts  to  be 
handled  on  a  direct-from-the-canner  basis,  and  soon  the 
wholesaler  has  to  wait  longer  and  longer  for  the 
money  due  him  for  the  goods  he  has  supplied  in  ac¬ 
commodation  lots.  The  wholesaler  in  turn  must  borrow 
money  with  which  to  meet  his  bills,  and  in  the  end  the 
consumer  pays  and  pays  much  more.  Restrict  the 
purchasing  power  of  the  consumer’s  dollar  and  sales 
curves  shoot  sharply  downward,  farmer  income  de¬ 
creases  and  so  on  around  the  vicious  circle  we  go. 

Nine  chances  out  of  ten  the  canner  selling  direct 
today,  except  to  large  distributive  factors,  is  impelled 
to  do  so  by  the  possibly  unspoken  thought  that  by 
slipping  into  a  market  by  the  direct  route  he  will 
eventually  be  able  to  establish  his  line,  beat  out  com¬ 
petitors  and  finally  turn  his  distribution  over  to  whole¬ 
salers.  A  swell  idea  if  it  was  constructive!  On  the 
other  hand,  all  is  not  smooth  sailing  even  when  one 
is  selling  direct  to  small  retail  outlets.  Credit  risks  rise, 
selling  expense  is  high,  delivery  costs  mount  in  pro¬ 
portion  to  the  increase  in  stops  of  the  delivery 
medium.  Costs  to  the  consumer  increase  and  eventu¬ 
ally  she  is  able  to  buy  as  good  food  in  tins  for  less 
from  some  distributor  who  buys  through  wholesale- 
retail  channels.  Again  consumption  of  a  given  brand 
lessens,  farmer  income  from  that  particular  source 
lessens  and  the  foul  circle  is  again  complete. 

Serious  exception  is  often  taken  to  suggestions  in 
this  column  that  canners  arrange  sales  campaigns.  The 
exceptions  are  grouped  around  the  thought,  if  goods 
are  selling  for  less  than  the  cost  of  manufacture,  how 
in  the  name  of  common  sense  can  a  canner  spend  more 
money  to  sell  goods  while  by  so  doing  he  is  only  adding 
to  his  total  losses?  A  fair  question  but  not  always 
in  order,  I  am  afraid.  For  five  months  we  have  read 
and  heard  on  the  one  hand  about  unwieldy  surpluses  of 
canned  foods,  and  on  the  other  we  have  been 
admonished  to  hold  onto  our  goods  until  fair  prices 
could  be  gotten  for  them.  I’ll  grant  that  sacrifice 
sales  have  not  shown  any  profit  but  read  with  me  a 
wholesale  grocer’s  bulletin  mailed  today.  “Dry  weather 
is  having  it’s  effect  on  peas,  and  spinach.  As  a  result, 
advancing  prices,  and  some  packers  are  withdrawn. 
Pink  salmon  advanced  again  this  week.  Reds  very  firm. 
Flour  market  still  holding  at  these  higher  levels.  Quite 
an  up-turn  in  the  price  of  spring  pack  spinach.  Many 
items  in  Canned  Meats,  Olives,  Pickles  and  Fruits  are 
much  higher  than  our  asking.  Our  stock  of  red  sour 


June  12,  1939 


THE  CANNING  TRADE 


lb 


pitted  cherries  is  all  gone,  but  we  should  have  some 
new  pack  in  about  two  weeks.” 

Now  get  this  straight.  In  all  these  items  mentioned 
as  being  out  or  higher  in  price,  we  have  heard  during 
the  past  six  months  that  goods  must  be  sold  at  cost 
or  even  below.  Only  here  and  there  has  someone 
timidly  raised  his  voice  or  rushed  into  print  with  the 
suggestion  that  the  goods  be  held  for  a  better  price 
or  what  amounts  to  the  same  thing,  that  the  stocks  be 
merchandised  to  the  consumer.  I  have  but  little  sym¬ 
pathy  with  the  canner  who  wails  because  he  cannot 
afford  to  spend  money  for  merchandising  his  label,  but 
who  will  sell  at  the  going  market  price  or  hold  his  pack 
for  an  artifically  created  demand. 

Let’s  get  back  to  the  matter  of  direct  selling.  To  be 
perfectly  frank,  most  of  this  is  being  done  today  by 
canners  little  versed  in  merchandising  campaigns.  They 
only  get  an  idea  they  want  to  enter  certain  markets, 
they  get  panicky  at  a  few  rebuffs,  hire  a  salesman  and 
set  him  to  the  task  of  getting  distribution.  I  have 
mentioned  before  that  such  canners  generally  feel  they 
will  turn  the  distribution  over  to  some  jobber  after 
they  have  obtained  it.  It  is  not  always  certain  that 
any  jobber  will  take  such  distribution,  and  less  certain 
they  will  maintain  it  to  say  nothing  of  increasing  it 
yearly. 

In  any  event,  if  salesmen  are  to  be  hired,  hire  them 
for  the  purpose  of  selling  goods  to  be  delivered  by  the 
jobber.  If  you  can’t  get  jobbing  support,  stay  out  of 
that  market.  Having  obtained  it,  stay  with  the  job 
indefinitely  as  long  as  it  holds  promise  of  some  day 
proving  profitable.  Your  sales  expense  is  no  greater 
than  it  would  be  if  you  were  selling  direct,  your  credit 
losses  are  neglible  as  long  as  you  make  happy  selec¬ 
tions  of  wholesalers.  Your  salesman  or  salesmen  are 
available  for  Saturday  sales,  store  openings  and  anni¬ 
versary  sales.  Your  men  can  build  selling  displays  if 
they  do  nothing  else.  Displays,  sales  and  demonstra¬ 
tions  will  move  goods.  Give  an  acceptable  quality 
and  your  line  will  grow  in  the  consciousness  of  con¬ 
sumers. 

After  graduation  this  month,  several  thousand  young 
men,  well  trained  in  the  science  of  selling,  will  be  turned 
loose  on  the  world.  Some  of  them  will  crash  through 
io  success  in  sales  organization  and  management.  Next 
ar  a  new  batch  will  be  with  us  and  so  on  down 
to  rough  the  years.  Sooner  or  later  you  will  see  more 
'  lling  in  sales  of  canned  foods,  and  not  so  much  hap- 
’•  -zard  disposal  of  stocks  “at  the  market”.  And  the 
oungsters  will  be  loath  to  violate  sound  sales  princi- 
:  ies  by  selling  direct,  when  merchandising  campaigns 
signed  to  help  the  wholesaler  dispose  of  goods  bought 
■'  il  prove  to  be  the  better  investment.  Streamline 
ur  thinking  and  refrain  from  doing  the  wrong  thing; 
i  2.,  selling  direct. 

Suppose  you  have  an  individual  problem  that  so  far 
I  is  not  been  solved.  Suppose  it  looks  as  if  you  will 
'  ve  to  sell  direct  in  some  particular  market  or  pass 
’  i  the  market.  Tell  us  the  facts  and  let  us  try  to 
'^Ip  you  arrive  at  some  happy  solution.  No  obligation 
'  course,  this  column  is  yours.  Use  it!  Your  sales 
id  profits  will  increase  as  you  do! 


GUIDE  POST'TO  DUALITY 


Food  Machinery  Corporation  manufactures  every 
type  of  machinery  and  equipment  used  in  a  can¬ 
nery —  but  only  one  kind  of  quality:  the  highest! 


One  of  our  outstand¬ 
ing  machines  is  the 


HAND  PACK  FILLER 

which  steps  up  the  quality  of  your  pack  to  an 
astonishing  degree  and  invariably  brings  you  pre¬ 
mium  prices;  and  at  the  same  time  it  more  firmly 
establishes  you  as  a  packer  of  outstanding  prod¬ 
ucts.  This  filler  is  ideal  for  packing  Tomatoes, 
Sauer  Kraut,  String  Beans,  Beets,  Fruits,  Berries, 
Pickles,  Fish  Flakes,  Macaroni,  Chunky  Meats, 
Cocoanut,  Etc. 

Mail  the  coupon  today  for  full  details  of  the  Hand 
Pack  Filler  as  well  as  other  outstanding  machines. 

Modern  Canning  Equipment  for  All  Food  Products 


mm 

EMPiUMM 

Sprague-Sells  Division 

HOOPESTON,  ILLINOIS 

MAIL  COUPON  TODAYI 


FOOD  MACHINERY  CORPORATION  ^ 

(Sprague-Sells  Division)  HOOPESTON,  ILL. 

Please  send 

□  Full  details  of  the  Hand  Pack  Filler. 
r~l  Your  complete  General  Catalog. 

Name _ _ _ 

Firm _ — - 


Address^ 
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PRIZE  WINNING  DISPLAYS— BABY  FOODS  WEEK 


GRAMS  of  INTEREST 


j.  VICTOR  KLEIN,  Manager  of  Klein  &  Company,  Philadelphia, 
Pa.,  won  first  prize  of  $25.00  in  American  Can  Company’s 
display-letter  contest  for  April,  featuring  canned  Baby  Foods. 
James  M.  Puncheon,  Manager  of  Mutual  Grocery  Store,  Spring- 
field,  New  Jersey,  was  awarded  second  prize  of  $10.00.  Mr. 
Klein’s  display  is  portrayed  at  left,  Mr.  Puncheon’s  display  at 
right.  The  prize  winning  letter  follows: 

“Two  years  ago,  baby  food  was  one  of  the  slowest  moving 
items  in  our  store.  At  that  time  when  we  had  a  call  for  baby 
food,  we  dug  under  our  counter  and  pulled  out  a  few  cans 
which  were  often  dusty  and  soiled  from  being  pushed  around. 
Every  time  we  made  a  baby  food  sale  the  customer  invariably 
asked,  Ts  it  fresh’?  We  soon  realized  that  our  customers  were 
more  careful  and  particular  about  the  food  for  their  baby  than 
any  other  item  on  their  shopping  list. 

The  question,  ‘Is  it  fi-esh’  started  us  on  a  new  policy  of 
merchandising  baby  food.  We  ordered  a  complete  assortment 
of  fresh  baby  food  in  new  bright  shiny  cans  and  placed  them 
together  in  a  conspicuous  spot  in  our  store.  Over  this  display 
and  also  in  our  windows  we  hung  signs  reading,  ‘Our  Baby 
foods  are  always  fresh.” 

These  signs  and  the  rows  of  clean,  bright,  shiny  cans  of  baby 
food  seemed  to  react  very  favorably  on  our  customers  and  they 
began  to  pick  the  shiny  cans  from  the  display  without  any 
sales  effort  on  the  part  of  the  clerks.  Our  baby  food  sales  began 
to  increase  very  rapidly.  People  came  from  blocks  around  to 
buy  fresh  baby  food  at  our  store  and  many  became  regular 
customers.  People  came  a  great  distance  and  bought  baby  food 
by  the  case  to  insure  themselves  a  constant  supply  of  fresh 
baby  food. 

A  year  ago  we  opened  a  special  baby  food  department  in  the 
center  of  our  store  which  we  usually  reserved  for  our  fastest 
selling  and  most  profitable  items.  We  placed  all  related  baby 
items  next  to  it  and  today  this  department  is  the  best  money 
maker  in  our  store.  We  now  have  a  special  baby  expert  in 
charge  of  this  department  and  we  offer  our  customers  free  advice 
on  proper  feeding  and  diet  combinations  for  their  babies. 

Today  the  records  of  the  leading  baby  food  manufacturers 
show  that  we  devote  more  space  in  our  store  and  turn  over 
more  baby  food  than  any  independent  dealer  in  the  Philadelphia 
area. 

We  are  very  proud  of  our  record  and  hope  to  continue  to 
increase  the  sale  of  baby  food  by  sticking  to  our  policy  and  living 
up  to  our  slogan  of  selling  fresh  baby  food.” 


THE  INDIANA  CANNERS  Technician’s  School  will  be  held  at 
Purdue  University,  beginning  June  14th,  the  first  three  days 
being  devoted  to  beginners  in  mold  counting.  The  first  three 
days  of  the  following  week  will  be  for  advanced  mold  counting 
students  and  the  remainder  of  the  week  for  worm  fragment 
work.  The  school  will  close  June  24th.  Representatives  should 
be  at  Purdue  to  register  at  8:30  A.  M.,  on  the  morning  they 
expect  to  start.  Microscopes  will  be  available,  for  sale  or  rent, 
although  students  are  urged  to  bring  their  own  equipment  if 
possible. 

• 

THE  UNITED  STATES  MARITIME  COMMISSION  recently  held  a  hear¬ 
ing  at  San  Francisco,  California,  on  the  question  of  on-carriage 
absorption  of  costs  on  cargoes  to  and  from  Sacramento  and 
Stockton,  inland  ports  of  California.  Witnesses  included  repre¬ 
sentatives  of  chambers  of  commerce  and  legal  counsel  for  such 
canning  concerns  as  Libby,  McNeill  &  Libby  and  the  California 
Packing  Corporation.  If  present  practices  should  be  declared 
illegal,  San  Francisco  would  stand  to  lose  about  $20,000,000 
a  year  in  business.  The  final  hearing  will  be  held  at  New  York. 

• 

LINK  BELT  COMPANY,  Chicago  and  Philadelphia,  announces 
that  in  the  process  of  broadening  its  line  of  modern  power  trans¬ 
mission  equipment,  the  Twin  Disc  Clutch  Company,  Racine  Wns- 
consin,  has  appointed  it  distributor  for  Twin  Disc  friction 
clutches  and  clutch  couplings  in  all  industrial  fields. 

• 

THE  ACME  PACKING  COMPANY,  headed  by  Ruth  1.  Berry,  has 
opened  a  canning  plant  at  1960  Carroll  Avenue,  San  Francisco, 
California. 

• 

LEE  DINGEE  who  has  been  associated  with  the  food  businc  s 
for  the  past  35  years,  starting  as  salesman  for  Sprague,  Warner 
&  Company,  Chicago,  covering  the  states  of  Texas,  Arkansc.s 
and  Louisiana  and  for  a  number  of  years  President  of  Austin 
Nichols  subsidiaries,  Wakefield  &  Company,  Sea  Coast  Canning 
Company  and  the  Fame  Canning  Company,  and  later  Vice- 
President  and  Sales  Manager  of  Columbus  Foods  Corporation, 
Columbus,  Wisconsin,  which  position  he  resigned  in  Februacy 
1938  because  of  ill  health  has  entered  into  food  brokerage 
business,  on  his  own  account,  with  offices  in  the  Empire  Build¬ 
ing,  Milwaukee,  Wisconsin.  Mr.  Dingee’s  extensive  experience 
in  the  food  field  should  fit  him  well  for  this  new  undertaking. 
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CORN  CANNERS  SERVICE  BUREAU  MEMBERSHIP 
CERTIFICATES  BEING  ISSUED 

ANNERS  who  are  members  of  the  Corn  Canners 
I  Service  Bureau  will  receive  certificates  identify- 
ing  them  as  such  according  to  Wilbur  G. 
Carlson,  Executive  Secretary, 

“CONFIDENCE”  being  its  slogan,  the  bureau’s  prime 
objective  in  creating  this  feeling  among  corn  canners 
has  been  and  is  the  removal  of  state-line  consciousness 
and  sectional  differences,  Carlson  stated.  He  added 
that  the  creation  of  the  bureau  as  a  common  meeting 
ground  was  an  important  step  toward  coordinating 
the  many  factors  concerned  in  the  nation’s  25  to  50 
million  dollar  corn  packing  business. 

Listing  of  price  quotations,  checking  rumors  of  special 
deals  and  1939  acreage  were  mentioned  by  Carlson 
as  activities  which  had  received  bureau  attention  since 
its  formation,  in  March,  by  the  nation’s  corn  canners. 

The  membership  certificates,  which  will  be  distrib¬ 
uted  to  canners  reads  “ . Canning  Company 

Is  a  member  and  Entitled  to  the  Privileges  and 
Advantages  of  the  Corn  Canners  Service  Bureau  for 
the  Current  Calendar  Year. 

In  witness  Whereof  the  Corn  Canners  Service 
Bureau  has  Caused  the  Certificate  to  be  Signed  by  its 
only  Authorized  Officers  and  its  Corporate  Seal  to  be 
Hereunto  Affixed.” 

• 

I'KA  ACREAGE  in  Indiana  has  been  reduced  from  7414  acres  to 
r)5!H  acres,  a  reduction  of  approximately  25  per  cent  it  is 
reported. 

o 

ALL  OWNERS,  operators  or  shippers  by  motor  vehicle  are  faced 
with  direct  Federal  regulation  under  the  bill  just  passed  by  the 
United  States  Senate.  In  addition  to  regulating  domestic  water 
carriers,  the  bill  would  codify  existing  laws  governing  other 
fortns  of  transportation  except  air  carriers.  The  implications 
are  obvious.  The  law  will  affect,  not  only  operators  of  motor 
transportation,  but  every  interstate  shipper  who  ever  has 
occasion  to  use  motor  transport  for  delivery  or  i-eceipt  of  goods. 
The  law  provides  for  “fair  and  impartial  regulations  of  all 
modes  of  transportation”  so  as  to  recognize  and  preserve  the 
inherent  advantages  of  each.”  It  would  investigate  transpor¬ 
tation  subsidies;  empower  the  Interstate  Commerce  Commission 
to  investigate  reginal  freight  rate  differentials  and  remove 
illegal  discriminations;  extended  to  all  forms  of  transportation  a 
uniform  rate  making  rules  patterned  after  the  railroads. 

O 

CONTRACTS  have  been  awarded  at  $817,000  to  McDonald  &  Kahn, 
Ltii.,  San  Francisco,  California  for  the  erection  in  the  east  bay 
suburb  of  Albany  of  one  unit  of  the  Western  Regional  Research 
l.ul'oratory.  The  pui’pose  of  the  laboratory  is  to  find  uses  for 
V  j-te  crops  in  the  11  Western  states. 

• 

•  CTER  ADDRESSING  employees  of  the  Associated  Stores  at 
!  •  •  ning.  New  York,  at  7:00  P.  M.,  on  the  evening  of  June  14th, 
t  unco’s  Mr.  Sturdy  will  journey  to  Kansas  City,  Missouri  to 
a  .end  the  National  Association  of  Retail  Grocers  Convention 
L  e  held  there  June  19th  to  June  22nd. 

9 

'NETEEN  THOUSAND  BARRELS  of  cranberries  were  destroyed 
iii  I  fire  of  undetermined  origin  which  swept  through  the 
I  .  -story  Barnstable  freezing  plant  of  Cranberry  Canners, 
I  ..  at  three  o’clock  the  morning  of  June  3.  Company  officials 
Dated  the  damage  at  $250,000.  Since  the  company  stores 
1  on  cranberries  in  five  different  refrigerating  plants,  no 
lage  of  cranberries,  or  any  material  effect  on  the  canned 
0  ;  nberry  market  or  prices  is  expected.  The  berries  were  a 
1:  iL  of  the  surplus  from  the  1937  bumper  crop  and  were  stored 
l>.  :he  growers’  cooperative  canning  company  to  be  sold  in  cans 
i.,<dor  the  Ocean  Spray  label  as  demand  permitted.  They  were 
iu.  ured  for  their  market  value  so  that  growers  will  stand  no  loss. 


NORTON  BILL  REVISED 

Labor  Committee  Amends  Agricultural  Provisions  —  Early 
Action  Sought. 

From  N.C.  A.  Information  Letter 

The  House  Labor  Committee  at  a  meeting  on 
Thursday  afternoon,  June  1,  agreed  upon  changes 
in  the  original  Norton  bill  (H.  R.  5435)  to  amend 
the  Fair  Labor  Standards  Act,  and  Chairwoman  Norton 
announced  that  she  will  request  consideration  of  the 
bill  on  Monday,  June  5,  under  suspension  of  the  rules, 
which  would  preclude  amendments  from  the  floor. 

As  amended  by  the  Labor  Committee,  the  bill  would 
provide  various  exemptions  for  canners  from  the  hours 
provisions  of  the  present  law,  but  all  canners  would 
remain  subject  to  the  wage  provisions. 

As  in  the  original  Norton  bill,  the  amended  bill  would 
exempt  canners  of  fresh  and  dried  fruits  and  vege¬ 
tables  from  the  hours  limitations  of  the  law  for  an 
aggregate  of  14  weeks  in  any  one  year,  and  would 
grant  such  canners  a  60-hour  workweek  throughout 
the  year  without  payment  of  overtime  and  without 
limitation  of  daily  hours.  The  committee  struck  out 
the  “terminal  establishment”  language  in  the  original 
bill  which  limited  this  exemption. 

A  Committee  amendment  to  the  original  bill  would 
further  provide  that  the  hours  limitations  shall  not 
apply  “during  the  harvesting  period  for  any  fresh  fruit 
or  vegetable”  to  “any  employee  of  an  employer  who  is 
engaged  in  canning  such  fresh  fruit  or  vegetable,  and 
who  is  not  engaged  during  such  period  in  canning 
an  agricultural  commodity  except  fresh  fruits  or  fresh 
vegetables  or  in  recannirig  any  agricultural  commodity 
or  product  thereof,  or  during  any  other  period  in  can¬ 
ning  any  agricultural  commodity  or  product  thereof”. 
The  effect  of  this  provision  would  be  to  give  unlimited 
hours  to  canners,  operating  exclusively  on  fresh  fruits 
and  vegetables  for  the  period  of  their  operations  on 
such  products. 

The  Committee  further  amended  the  bill  by  rewrit¬ 
ing  the  wage  and  hour  exemption  for  employees 
engaged  in  cleaning,  packing,  grading,  or  preparing 
fresh  fruits  or  vegetables  for  market  when  the  opera¬ 
tion  is  performed  immediately  off  the  farm.  The 
amendment  provides  that  the  wage  and  hour  provisions 
shall  not  apply  to  “any  employees  employed  in  cleaning, 
packing,  grading,  or  preparing,  but  not  canning  or 
processing,  fresh  fruits  or  vegetables  in  their  raw  or 
natural  state  when  such  operations  are  performed 
within  the  generally  recognized  producing  section  or 
area  where  such  commodities  are  produced  and  are 
normally  or  usually  prepared  for  market;  provided, 
however,  that  this  exemption  shall  not  apply  in  con¬ 
suming  markets  to  which  such  fresh  fruits  and  vege¬ 
tables  have  been  sent  for  distribution  or  consumption.” 

Editor’s  Note:  The  measure  was  brought  up  on  Wednesday, 
June  7th,  on  a  motion  by  Representative  Norton  for  immediate 
consideration  by  unanimous  consent.  The  House  by  a  vote  of 
167  to  110  refused  to  order  the  motion  seconded. 

Mr.  Andrews  stated  that  it  was  now  obvious  that  no  Bill 
could  be  passed  at  this  session  without  opening  the  Act  up 
generally  for  revision  and  that  the  Law  has  not  had  sufficient 
test  to  warrant  a  general  revision  at  this  time. 
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WANTED  and  FOR  SALE 


FOR  SALE  — MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Little  used  and  rebuilt  canning  machinery.  What 
have  you  to  sell  or  exchange?  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


FOR  SALE — One  Sprague  Universal  Corn  Cutter,  1936  model, 
adapted  for  Whole  Grain  Corn.  Fine  operating  condition. 
Address  Box  A-2364,  The  Canning  Trade. 


FOR  SALE — Two  Ayars  Exhausters  for  all  size  cans,  includ¬ 
ing  No.  lO’s  (1  extra  long);  one  Ayars  Tomato  Peeler;  one 
Anderson-Barngrover  Cooker  for  No.  2V^s  and  No.  3s,  one  Lima 
Bean  Cleaner  and  Grader.  Address  Box  A-2368  The  Canning 
Trade. 


FOR  SALE — Scales,  motor  track  and  all  industrial  weighing. 
AU  sizes  and  capacities.  New  and  used.  Guaranteed  five  years. 
Shipped  on  thirty  day  free  trial.  Our  large  production  and  quick 
turnover  enable  us  to  offer  extremely  low  prices.  Bonded  Scale 
Company,  102  Kingston  Avenue,  Columbus,  Ohio. 


FOR  SALE — One  Keeler  boiler,  125  pounds  pressure;  two 
Ayars  coring  machines;  ten  ton  wagon  scale;  Huntley  peeling 
tables;  conveyors;  pumps;  microscope;  balances,  etc.  Fogg  & 
Hires  Co.,  Salem,  N.  J. 


FOR  SALE — Several  40  by  78  closed  retorts,  fully  equipped 
for  cooling  under  pressure  etc.,  excepting  pressure  regulators; 
one  10  foot  arm  steam  hoisting  crane;  one  four  pocket  M.  &  S. 
corn  cooker-filler  and  one  large  Huntley  cherry  pitter.  If  in 
need  of  special  machinery  cheap,  please  write  us,  we  may  be 
able  to  furnish  same  to  mutual  advantage.  Address  Box  A-2370, 
The  Canning  Trade. 


FOR  SALE — One  Merrill  Soule  six  pocket  corn  filler;  one 
blending  tank  for  corn  and  three  square  Portland  retorts  in 
Maine.  Address  Box  A-2371,  The  Canning  Trade. 


WANTED  — MACHINERY 


WANTED — Jumbo  Crowners,  belt  or  motor  driven.  State 
age,  model,  serial  number,  heads,  price  and  all  particulars  in 
reply.  Address  Box  A-2369.  The  Canning  Trade. 


FOR  SALE  —  FACTORY 


FOR  SALE — Modern  fully  equipped  cannery,  four  years  free 
rent  and  taxes.  South  Carolina.  Tomato,  bean,  okra,  pea  crops, 
priced  cheap.  Fanning  &  Housner,  Riverhead,  New  York. 


MISCELLANEOUS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
Address  Box  A-2334  c/o  The  Canning  Trade. 


To  assist  you — 

Readers  will  find  the  Where  to  Buy 
Section  helpful  in  locating  firms  to 
supply  specific  needs. 

Consult  these  advertisers. 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  CANNING 


EQUIPMENT 


Tihhe  UJKntTTiEiD  Westm/nster, Md. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


It  8  time  to  advertise  that 

PLANT  FOR  SALE 
BARGAINS  IN 
USED  EQUIPMENT 

ill  ibe  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want. 

NOW’S  the  time  to  pick  up  needed  used  machinery  at  a 
price,  or  turn  idle  holdings  into  cash. 

Make  your  offer  or  list  your  needs  on  the  wanted  and  for  sale 
page  to  accomplish  your  objective  quickly  at  very  little  cost. 

The  rates — straight  reading,  no  display: 

One  time,  per  line  40c 

Fonr  or  more  times,  per  line  30c 

Minimum  charge  per  ad.  $1.00 

Count  eight  average  words  to  the  line.  Connt  initials,  num¬ 
bers,  etc.,  as  words:  Short  line  counts  as  full  line.  Use  a 
box  number  instead  of  your  name  if  you  like. 
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SMILE  AWHILE  MORRAL  CORN  CUTTER 


Either  Single  or  Double  Cut 


There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


Morral  Combination 
Corn  Cutter 

For  Whole  Crain  or 
Cream  Style 


Three  slightly  deaf  men  were  motoring  from  the 
north  to  London  in  an  old,  noisy  car,  and  hearing 
was  difficult.  As  they  were  nearing  the  city  one  asked : 

“Is  this  Wembly?” 

“No,”  replied  the  second,  “this  is  Thursday.” 

“So  am  I,”  put  in  the  third.  “Let’s  stop  and  have 
one.” 


Morral  Corn  Husker 

Either  Single  or  Double 

Morral  Labeling  Machine 

and  other  machinery 


Write  for  catalog  and 
further  particulars 


MORRAL  BROTHERS,  Morral,  Ohio 


With  doctors  you  only  get  two  guesses.  If  they’re 
right  you  walk  and  if  they’re  wrong  you  ride. 


Officer :  Men,  we  are  before  a  great  battle, 
fight  or  will  you  run  ? 

Men;  We  will! 

Officer:  Which  do  you  mean? 

Men:  We  will  not! 

Officer :  Very  well. 


Mother:  Mary,  where  have  you  been  until  3  a, 
Mary:  Walking,  Mother. 

Mother :  For  goodness  sake ! 

Mary:  Yes,  Mother. 


She :  I  don’t  see  why  they  ever  released  this  picture. 
The  acting  is  rotten  and  I  can’t  make  head  or  tail 
of  the  story. 

He ;  This  is  the  newsreel,  Dora ! 


Cashier:  No,  sir;  No  checks!  I  wouldn’t  cash  a  check 
for  my  own  brother! 

Customer:  Well,  of  course,  you  know  your  family 
better  than  I  do. 


Wife:  Here’s  a  story  of  a  man  out  West  who  traded 
his  wife  for  a  horse.  You  wouldn’t  trade  me  for  a 
horse,  would  you? 

Husband:  Of  course  not.  But  I’d  hate  to  have  them 
tempt  me  with  a  good  sport  roadster. 


'atient  in  Doc  Dinnen’s  waiting  room :  “How  do  you 


Second  patient:  Oh,  so,  so.  I’m  aching  from  arth- 


First  patient:  Glad  to  meet  you.  I’m  Rosenbaum 
frimi  Chicago. 


to  meet  your  trade  requirements. 


First  Student:  I  wonder  how  old  Miss  Jones  is? 
Second  Student :  Quite  old,  I  imagine.  They  say  she 
used  to  teach  Caesar. 


He :  I’m  talking  to  you  like  a  husband. 
She :  But  you’re  not  saying  a  word.” 

He:  Well,  that’s  the  way  husbands  talk, 


A  patriot  is  a  man  who  is  always  willing  to  lay  down 
your  life  for  his  country. 
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A  Complete  Course  in  Canning 


Sixth  edition 


FOR  MANAGERS. 
SUPERINTENDENTS, 


BROKERS 


AND  BUYERS 


Size  6x9,  360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


360  pages  of  proven  pro¬ 
cedure  and  formulae  for 
everything  “Canable” 


All  the  newest  times  and  temperatures  .  Used  by  Food  Processors  to  check  times,  tern-  I 

All  the  newest  and  latest  products  . peratures  and  RIGHT  procedure  ...  by  Distri¬ 

butors  to  KNOW  canned  foods  ...  by  Home 

•  Fruits  •  Vesetables  •  Meats  •  Milk  •  Soups  Economists  to  TEACH  the  subject  of  food  pre-  j 

•  Preserves  •  Pickles  •  Condiments  •  Juices  servation.  ! 

•  Butters  •  Dry  Packs  (soaked)  •  D03  Foods  ij 

and  Specialties  in  minute  detail,  with  full  instruc-  For  sale  by  all  supply  houses  and  dealers  ...  | 

tions  from  the  srowing  through  to  the  warehouse,  or  direct.  Price  $10.  postpaid.  1 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE,  20  South  Gay  Street,  MARYLAND 


June  12,  1939 


21 


THE  MARKETS 

IN  THE  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Crops  Are  Burning  Up  and  Market  Prices  Are  Beginning  to 
Advance — If  Canners  Only  Had  Some  Backbone!! 

Burning  up — We  have  seldom  had  as  long  a  hot 
and  dry  spell  so  early  in  the  year  as  we  are  having 
now,  and  have  been  having  for  about  a  month.  The 
ground  is  as  hard  as  cement,  home  lawns  are  brown, 
and  field  crops  are  drying  up.  Not  alone  pea  canners, 
but  pea  growers  told  us  this  week  that  they  have 
abandoned  many  fields  as  worthless  and  would  plow 
them  up  if  it  were  possible.  Pea  canners  on  the  ’Shore 
have  finished  (in  five  days)  ;  yields  from  25  to  75  cases 
per  acre,  poor  quality.  Many  corn  fields  have  been 
plowed  down. 

That  there  is  a  real  worry  about  the  heavy  reduction 
in  crops  and  packs  is  being  evidenced  by  brokers  as 
well  as  canners.  In  their  letter  to  the  trade,  dated 
June  3rd,  Charles  G.  Summers,  Jr.,  Inc.,  New  Freedom, 
Pa.,  in  a  relatively  high  section  of  the  country,  just 
over  the  Maryland  line,  and  where  rains  and  good 
showers  are  usually  more  numerous  than  south  of  it, 
said : 

“We  hoped  to  quote  New  Pack  Green  Peas  on 
this  price  list.  Dry,  hot  weather  for  more  than 
four  weeks  has  seriously  damaged  our  growing 
Peas,  which  we  will  start  packing  next  week.  We 
anticipate  possibly  40  per  cent  of  a  normal  crop  of 
Alaska  variety.  Sweet  Peas  are  in  blossom  but  a 
little  later  than  Alaskas.  If  we  have  good  soaking 
rains  promptly  we  may  get  70  per  cent  of  a 
normal  crop.  As  we  have  rather  liberal  future 
sales  of  Peas  we  must  defer  quoting,  except  spot 
stock,  until  we  know  what  we  will  have  to  sell. 

Quotations  are  per  dozen  cans,  for  wholesale 
'luantities,  and  are  subject  to  ‘if  unsold’  and  to 
market  changes  without  notice.  All  orders  are 
subject  to  our  confirmation.  Terms — Less  1  )/•»'  ' 

10  days  or  30  days  net.” 

Towards  the  end  of  this  week  (later  they  report)  : 

“We  started  packing  new  Peas  June  6th,  earlier 
than  usual  as  hot,  dry  weather  has  forced  them, 
if  we  secure  40  per  cent  of  a  normal  yield  on  Early 
Junes  (Alaskas)  we  will  be  fortunate.  They  are 
being  harvested  as  rapidly  as  possible  and  will  be 
finished  by  the  middle  of  next  week.  Sweet  Peas 
are  a  little  later.  A  good  soaking  rain  immediately 
would  help  them — however,  a  normal  crop  is  out 
of  the  question.  If  we  get  7 0  per  cent  of  a  normal 
crop  we  will  be  forunate.  We  start  packing  Sweet 
Peas  next  week.  We  are  harvesting  as  early  as 
possible  to  secure  quality.  Quality  so  far  is  satis¬ 


factory.  There  is  a  heavy  proportion  of  small 
sieves  in  our  new  pack.  All  prices  on  Peas — 
except  the  1938  pack  specified — are  withdrawn 
until  further  notice.” 

From  up  in  Harford  County,  C.  W.  Baker  &  Sons, 
Aberdeen,  well  known  and  conservative  brokers,  said 
in  their  circular  of  June  1st: 

“The  Pea  and  Tomato  markets  are  exceptionally 
strong,  both  having  had  an  advance  in  the  past 
few  days. 

The  reason  for  the  strength  in  the  pea  market  is 
the  severe  hot  dry  weather  we  have  had  the  past 
several  days,  which  is  seriously  affecting  the  filling 
out  of  pods  on  the  early  patches,  and  the  blossoms 
are  falling  off  the  vines  on  the  later  patches.  We 
know  of  some  patches  that  have  been  plowed 
under. 

Most  packers  have  withdrawn  from  the  market, 
as  it  looks  like  the  Pea  pack  in  the  Tri-States  will 
be  reduced  far  more  than  expected.  Standard 
No.  4  sieve,  or  ungraded  Early  June  Alaska  Peas 
are  bringing  75  cents  per  dozen,  f.  o.  b.  factory. 

The  Tomato  market  has  responded  to  the 
strength  of  the  Pea  market,  owing  to  the  dry 
weather  and  also  to  the  present  stocks  being  in 
,  strong  hands.” 

'  Continuing,  you  will  note  they  still  quote  too  low 
prices,  as  follows: 

“On  mixed  cars  of  2’s  and  2l/->’s  for  buyer’s 
labels,  the  market  is  59 V2  cents  per  dozen  for  the 
2’s,  and  86  cents  per  dozen  for  the  21/2’s.  On 
straight  cars  of  2’s  and  2i/->’s  Tomatoes  the  market 
is  58  V2  cents  to  59  cents  per  dozen  for  2’s  and 
84  cents  to  85  cents  per  dozen  for  2V2’s,  f.  o.  b. 
factory,  subject  to  confirmation. 

We  feel  that  the  strength  in  the  Pea  and  Tomato 
market  will  soon  develop  in  the  Corn  market  as 
well.” 

That  these  tomato  prices  are  too  low  is  attested  by 
another  Harford  County  canner,  only  a  few  miles  from 
Aberdeen,  who  says  that  he  has  locked  his  warehouse 
and  will  consider  no  offers  until  the  price  reaches  at 
least  cost,  which  he  says  is  70  cents  for  the  kind  of  2s 
tomatoes  he  packs.  It  is  said  that  holdings  are  in 
strong  hands,  which  ought  to  mean  that  the  cut-price 
sellers  will  be  given  no  canned  tomatoes  to  sell  at  their 
always  ruinous  prices;  and  if  this  is  so  we  may  see 
that  balloon  go  up  long  before  most  of  us  expected  it. 

Texas  has  been  visited  by  a  cloud-burst  doing  more 
damage  than  good;  other  regions  have  had  showers, 
and  Baltimore  was  visited  by  a  good  thundershower  as 
the  week  closed.  But  it  will  take  a  series  of  such  rains 
to  do  any  good  to  growing  crops.  They  are  too  late 
for  the  pea  crops  of  this  region,  and  abandoned  fields 
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are  just  that,  in  corn,  tomatoes,  beans  and  other 
canning  crops. 

All  that  is  needed  to  fully  develop  this  market  price 
situation  is  a  determined  showing  of  some  backbone 
by  the  canners:  asking  prices  which  will  return  some 
profit  on  the  goods,  and  sticking  hard  for  those  prices. 
Can  they  do  that  and  get  the  prices?  Not  a  shadow  of 
doubt.  If  the  present  unfavorable  weather  conditions 
continue  only  a  little  while  longer,  these  present  holders 
of  the  fine  quality  goods  they  have  from  last  season 
will  wish  they  had  doubled  their  prices.  That  is  the 
unfortunate  situation  that  faces  us,  as  we  have  pointed 
out  before.  Canned  foods  prices  will  go  too  high  this 
Fall  and  Winter,  as  they  have  been  too  low  for  more 
than  a  year  (three  years  on  canned  tomatoes).  These 
peaks  and  valleys  are  the  worst  thing  that  could  happen 
to  the  industry,  yet  they  are  the  usual,  and  not  the 
exception.  An  even  market,  showing  prices  which  re¬ 
turn  fair  profits  to  the  canners — and  permitting  fair 
profits  for  all  intermediate  handlers — and  which  can  be 
done  without  too  high  prices  for  the  consumers,  would 
be  the  ideal  for  the  canning  industry  and  for  all 
interested  sidelines. 

You  have  the  Crop  Reports,  showing  the  same  con¬ 
ditions  as  a  rule.  But  we  could  wish  that  more  canners 
would  submit  crop  reports.  Won’t  you  do  this  now, 
when  crops  are  in  such  a  perilous  condition? 

It  is  all  a  matter  of  crops  and  only  a  sudden  reversal 
of  the  weather’s  actions  to  date  can  materially  change 
the  picture.  All  manner  of  crops  have  been  re-seeded 
and  re-planted,  but  you  cannot  make  any  crop  grow 
on  the  present  rock-like  soil,  with  no  water  and  under 
intense  heat.  It  can  all  change,  of  course,  but  do  not 
allow  the  dwellers  in  the  great  canyons  of  the  big 
cities,  to  picture  one  good  rain  as  the  complete  salvation 
of  all  crops.  They  pound  the  asphalt  pavements  all 
day  and  do  not  know  what  a  real  drought  means ;  but, 
being  buyers  or  their  agents,  they  do  not  hesitate  to 
hand  you  the  “info”  that  the  last  rain  means  bountiful 
crops  and  packs, — and  that  you  had  better  sell  before 
the  prices  fall  through  the  bottom.  And  you  bite,  as 
a  rule.  This  business  can  never  be  the  business  it 
ought  to  be  until  the.  canners  become  real  merchan¬ 
disers — learn  the  value  of  their  goods;  the  utter  de- 
pendce  of  the  world  on  them,  and  then  demand  decent 
prices. 

• 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

Peas  Moving  Up  On  Unfavorable  Growing  Conditions — Many 
Items  Stronger — Thankful  for  the  Surpluses — Spinach  Firm — 

Limas  Cleaning  Up — Fruits  Hold  Interest — Salmon  Pack 
Running  Short — No  Improvement  in  Sardine  Catch. 

New  York,  June  9,  1939. 

UMMARY — The  stronger  markets  which  have  de¬ 
veloped  for  new  crop  peas  in  the  South  and  else¬ 
where,  as  weather  conditions  threaten  serious  cuts 
in  production,  have  provided  the  chief  topic  of  con¬ 
versation  in  the  canned  foods  trade  here  this  week. 
Tomato  prices  likewise  are  hardening  in  response  to 


the  canned  pea  situation ;  stocks  of  lima  beans  are 
cleaning  up  in  excellent  fashion;  the  spinach  pack  in 
Maryland  and  vicinity  terminated  far  short  of  expec¬ 
tations,  and  corn  is  stronger  in  one  respect  that  some 
very  cheap  holdings  qffered  recently  at  the  bolL:^;  . 
prices  are  no  longer  available. 

The  new  turn  of  affairs  in  vegetables  is  the  o.  • 
growth  of  acreage  cuts,  a  spell  of  hot  and  dry  weather 
in  many  sections,  and  what  others  term  the  result  of 
high  production  costs  and  low  selling  prices.  When 
we  learn  what  is  taking  place  in  the  southern  and 
Wisconsin  pea  growing  areas  there  is  now  reason  to 
be  thankful  for  surpluses  that  earlier  this  year  greatly 
depressed  morale  and  destroyed  confidence  among  the 
canners.  New  York  State  stocks  are  so  well  cleaned 
up  that  there  is  not  much  to  report  on  this  market, 
aside  from  rapidly  vanishing  supplies  of  grape  juice 
upstate  and  indications  of  a  shortage  later  in  the 
season. 

PEAS — Trade  here  learned  that  hot  and  dry  weather 
is  reducing  southern  yields  of  larger  sieve  peas  and 
that  packing  of  new  Alaskas  generally  on  the  Peninsula 
is  disappointing.  Prevailing  quotations  appear  to  be 
70  cents  per  dozen  for  No.  2  tins  of  standard  ungraded, 
and  75  cents  for  standard  3  sieve,  f.  o.  b.  canning  point. 
Pennsylvania  packers  state  that  a  four-week  period  of 
dry  and  hot  weather  has  seriously  damaged  growing 
peas  in  that  section,  and  at  this  writing,  when  packing 
is  scheduled  to  start,  the  outlook  is  for  an  Alaska  pea 
crop  40  per  cent  of  normal.  Good  soaking  rains  may 
increase  the  yield  to  70  per  cent  if  not  delayed  too 
greatly.  New  York  State  canners  remain  well  cleaned 
up  on  peas,  and  Wisconsin  packers  are  not  inclined  to 
quote  futures  to  large  buyers  who  have  been  inquiring. 

SPINACH — Price  firmness  reflects  rapid  termina¬ 
tion  of  the  southern  pack  before  a  surplus  could  be 
accumulated,  and  some  packers  are  said  to  have  only 
been  able  to  prepare  40  to  50  per  cent  of  their  last 
year’s  production.  Their  ideas  run  from  90  cents  to 
95  cents  for  2i/>  sizes,  and  No.  lO’s  at  $3.15  to  $3.20. 

TOMATOES — Less  reports  of  price-shading  are 
heard  and  the  standard  grades  appear  firmer  in  prac¬ 
tically  all  production  areas.  Strength  in  the  pea  mar¬ 
ket  has  been  a  factor  along  with  weather  conditions, 
and  unsold  stocks  are  reported  in  stronger  hands.  Low 
prices  reported  recently  in  Texas  on  new  pack  goods 
are  not  expected  to  affect  the  market  in  the  Tri-States 
where  the  pack  is  expected  to  start  late  in  July.  New 
York,  New  Jersey  and  Pennsylvania  standard  tomatoes 
are  firm  at  58c,  cannery,  with  extra  standards  at  75 
cents  for  No.  2’s. 

LIMA  BEANS — The  acreage  planted  to  regular 
limas  in  California  this  season  shows  a  reduction  of 
10  per  cent  from  1938,  with  the  baby  lima  plantings 
indicating  a  cut  of  probably  20  per  cent.  Yield  per 
acre  will  also  be  less,  according  to  the  Growers  Ass(t- 
ciation.  Stocks  here  are  cleaning  up  rather  speedil  . 
with  fresh  white  2’s  at  67 Vj  cents  to  70  cents,  and  Ni-. 
lO’s  at  $3.75.  Fancy  tiny  greens  are  held  at  $1.20  l ' 
$1,271/2  for  No.  2’s. 

GRAPE  JUICE — Present  stocks  of  fancy  Concord 
New  York  State  grape  juice  are  disappearing  rapidly, 
according  to  representatives  of  upstate  packers.  Sev¬ 
eral  sources  of  supply  have  long  since  withdrawn  and 
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present  conditions  point  to  a  shortage  before  the  grape 
season  gets  under  way.  The  fancy  juice  is  quoted  at 
$1.90  per  case  of  24  12-ounce  tins,  with  5-gallon  tins 
named  at  $3.50  per  tin.  The  Concord  Grape  Juice 
Institute  has  been  active  in  promoting  consumption  of 
this  product. 

CALIFORNIA  FRUITS — The  leading  cherry  pack¬ 
ers  have  yet  to  issue  their  new  prices  following  the 
lead  of  one  large  independent  who  came  out  with  a 
list  last  week.  Prices  are  high  and  it  is  apparent  that 
the  costs  for  raw  fruit  is  running  considerably  above 
last  year.  One  Northwest  fruit  packer  late  last  week 
announced  a  price  of  $2.75  on  pitted  black  cherries 
in  No.  2V2  tins,  and  $2.40  on  unpitted,  f.  o.  b.  West 
Coast.  There  levels  are  25  cents  below  the  ideas  of 
other  packers.  Cocktail  and  salad  have  been  moving 
into  distribution  at  a  very  satisfactory  rate  here  re¬ 
cently  and  are  firm  at  previously  named  prices. 

SALMON — During  the  first  week  in  June  the  pack 
of  Chinook  salmon  had  amounted  to  only  15,000  cases 
as  against  30,000  cases  for  the  same  period  a  year  ago, 
the  trade  learned.  The  1938  pack  also  was  light.  There 
have  been  no  offerings  of  new  Columbia  River  salmon 
as  a  result.  Prices  for  Alaska  salmon  continue  in 
strong  shape.  Reds  for  buyers’  label  are  not  less  than 
$1.95  f.  o.  b.  Coast,  and  the  pinks  are  at  a  premium. 
One  seller  of  the  latter  is  asking  $1.15,  and  is  quoting 
his  advertised  line  at  $1.35. 

SARDINES — There  apparently  has  been  little  im¬ 
provement  in  either  the  catch  or  the  canned  production 
of  Maine  sardines  and  orders  at  canneries  are  accumu¬ 
lating.  Packers  cannot  promise  delivery  dates  and 
buyers’  orders,  booked  at  $3.25  for  keyless  oils,  are 
subject  to  confirmation,  f.  o.  b.  Eastport.  Much  of  the 
fish  taken  around  Eastport  has  been  “feedy”,  which 
is  not  suitable  for  packing  purposes. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

Buyers  See  Chances  of  Higher  Prices — Pea  Canning  Begins — 
Buyers  Seek  Standards  But  Canners  Unwilling  Sellers — Corn 
in  Better  Demand — Smaller  Acreage  in  Tomatoes — Beets 
Firmer — Canners  Holding  Firm  on  Spinach — Some 
Business  in  Fruits. 

Chicago,  June  8,  1939. 

•GENERAL  SITUATION  —  Weather  conditions, 
the  acreage  question,  progress  of  growing  crops, 
are  the  controlling  factors  of  the  market  now. 
Trading  has  been  somewhat  narrow  since  the  first 
the  month,  but  keen  interest  is  being  shown  by  many 
lyers  who  realize  that  chances  are  favorable  for  some- 
hat  higher  levels  on  many  items. 

PEAS — The  1939  canning  season  was  ushered  in 
lis  week  in  the  Hoosier  State.  Reports  are  not  opti- 
istic.  It  looks  as  if  Indiana  will  really  have  a  light 
.  iOld  against  an  acreage  that  is  reported  fully  30  per 
'  lit  less  than  1938. 

The  pea  districts  of  Northern  Illinois  and  Wisconsin 
re  in  fairly  good  shape  but  no  one  is  expecting  a  heavy 
leld.  It  will  be  another  week  before  Illinois  canners 
.  et  started  and  possibly  about  the  18th  or  20th  before 
'.Yisconsin  gets  under  way. 


Meanwhile,  there  is  a  growing  demand  for  No.  2  tin 
standard  Early  Junes  at  70  cents  factory.  Sellers  at 
that  basis  in  any  of  the  surrounding  States,  are  appar¬ 
ently  few.  When  it  comes  to  the  better  grades,  buyers 
seem  somewhat  content  to  drift  along  pending  outcome 
of  the  new  pack. 

CORN — A  better  demand  for  No.  2  tin  whole  grain 
yellow  and  No.  2  standard  crushed  white  has  been 
noted.  Some  quotations  are:  No.  2  standard  Ohio 
white  crushed  at  60  cents,  factory,  and  No.  2  fancy 
whole  grain  yellow  at  90  cents,  Wisconsin. 

Little  has  been  learned  during  the  week  under  review 
as  to  crop  prospects,  planting  operations,  etc. 

TOMATOES — A  large  cash  and  carry  wholesaler 
here  sold  No.  2  tin  standard  tomatoes  this  week  to  the 
retail  trade  at  61 14  cents  per  dozen,  and  it  caused  quite 
a  commotion  in  the  market.  It  is  said  the  tomatoes 
cost  the  jobber  60  cents  delivered. 

Indiana  is  to  have  a  reduced  acreage  this  year  as 
compared  with  last  and  the  1938  acreage  was  consider¬ 
ably  less  than  1937.  Estimates  run  from  20  per  cent 
minimum  to  as  high  as  35  per  cent  maximum  less  this 
year  as  compared  with  last. 

The  going  spot  market  in  Indiana  today  is : 

No.  2  Std.  Tomatoes . $  .60  to  $  .6214  factory 

No.  2V2  Std.  Tomatoes . 80  to  .85  factory 

No.  10  Std.  Tomatoes .  2.60  to  2.75  factory 

There  has  been  little  if  anything  done  in  the  way  of 
futures.  Two  or  three  canners  have  named  rather  low 
prices,  but  having  booked  limitedly,  withdrew  from 
the  market. 

ASPARAGUS — More  favorable  weather  has  helped 
out  the  Illinois  and  Michigan  pack  and  some  slight 
price  concessions  have  been  noted.  As  a  whole,  the 
asparagus  pack  this  year  in  this  district  will  not  exceed 
that  of  last. 

BEETS — A  firmer  market  rules  due  not  so  much  to 
increased  demand  but  to  weak  sellers  cleaning  out 
their  surplus  and  the  stronger  holders  remaining 


steady.  Some  prices  are: 

No.  2  Fancy  Wisconsin  Cuts . $  .55  factory 

No.  2  Fancy  Wisconsin  Diced . 57V2  factory 

No.  2  Fancy  Wisconsin  Sliced . 60  factory 

No.  2  Fancy  Whole .  1.00  factory 

No.  10  Fancy  Cuts .  2.50  factory 


SPINACH — No  pressure  to  sell  on  the  part  of  can¬ 
ners  in  the  Ozarks  where  only  a  very  light  tonnage  is 
being  received.  California  canners  report  a  broader 
movement  with  No.  2^4  fancy  at  95  cents  Coast  the 
bottom. 

R.  S.  P.  CHERRIES — While  the  cherry  clan  was 
gathering  at  their  annual  meeting  at  Traverse  City, 
Michigan,  one  of  the  large  canners  of  that  State  came 
out  with  an  opening  price  of : 


No.  2  R.  S.  P.  (Water) . $1.00  factory 

No.  10  R.  S.  P.  (Water) .  4.75  factory 


These  met  with  favorable  reception  and  many  com¬ 
mented  upon  the  low  prices,  but  today,  it  is  reported 
that  one  or  two  other  Michigan  canners  have  cut  under 
and  No.  2  tins  particularly  have  been  offered  at  $1.00 
delivered  Chicago. 

ROYAL  ANNE  CHERRIES — Some  little  business 
has  been  booked  in  Chicago  since  California  and 
Oregon,  as  well  as  Washington  canners  named  prices, 
but  there  is  considerable  volume  yet  to  be  had. 
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CALIFORNIA  FRUITS — All  seems  quiet  along  the 
apricot  and  peach  front.  Talk  is  going  around  that 
the  peach  market  on  the  new  packing  will  open  at 
about ; 

No.  21/2  tin  Standards . $1.15  to  $1.20  Coast 

No.  21/2  tin  Choice .  1.25  to  1.30  Coast 

Apricots  are  expected  to  open  up  within  the  coming 
week  or  so.  Some  S.  A.  P.  business,  especially  on 
certain  counts  and  grades,  has  been  entered. 

THE  FISH  LINE— Salmon— 16,280,000  selling  mes¬ 
sages  in  seven  leading  national  magazines — that’s  what 
the  salmon  industry  is  going  to  do  and  has  already 
started  doing,  all  to  boost  sales  of  canned  salmon  this 
Summer.  Meanwhile,  the  market  continues  firm  with 
seasonal  increase  in  the  demand.  Sardines — Maine 
pack  short.  Catches  have  been  light  to  date.  The 
market  ranges  from  $3.15  to  $3.25  for  keyless  quarter 
oils.  Shrimp — a  very  small  Spring  pack  was  recorded 
and  there  will  be  little  packing  now  until  the  Fall  sea¬ 
son  opens.  $1.10  Gulf  is  the  low  on  No.  1  wet.  Tuna — 
sales  running  heavy  and  far  ahead  of  a  year  ago.  Prices 
continue  steady. 

KNOW  YOUR  BROKER — To  insure  healthier  mar¬ 
ket  conditions,  sell  your  goods  through  an  independent 
food  broker,  preferably  one  who  is  a  member  of  the 
National  Food  Brokers  Association. 

Brokers  as  a  whole  have  been  a  little  backward  in 
reporting  violations  of  the  Robinson-Patman  Law  as 
they  still  wish  to  retain  the  good  will  of  their  buyer, 
but  every  jobber  who  is  violating  the  law  should  have 
his  attention  directed  to  the  Federal  Trade  Commis¬ 
sion’s  Cease  and  Desist  orders,  especially  the  recent 
ones  which  are  most  enlightening.  If  some  broker 
would  take  the  bit  in  his  mouth  and  bring  triple  dam¬ 
age  suit  against  a  violator,  it  would  do  more  than  any¬ 
thing  else  to  stop  the  chiseling  tactics,  and  that  in 
turn  would  materially  assist  those  markets  that  are 
more  or  less  in  the  dumps. 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

Summer  Weather  Bringing  Crops  and  Problems — Spinach  and 
Asparagus  Sales  Quite  Satisfactory — All -Green  Asparagus  Pack 
Heavily  Reduced — Some  Cherry  Prices — ^The  Peach  Crop — 
Fish  Moving  Well. 

San  Francisco,  Calif.,  June  8,  1939. 

EATHER — Summer  weather  has  made  an 
appearance  with  temperatures  in  the  interior 
flirting  around  the  century  mark,  forest  fires 
already  creating  concern,  cherry  packing  getting  well 
under  way,  apricots  becoming  plentiful  in  the  fresh 
fruit  market  and  growers  and  canners  discussing 
prices  to  be  paid  for  this  fruit,  peaches  and  pears. 
Spot  business  has  slowed  down  considerably  from  its 
early  spring  activity  but  is  still  of  quite  satisfactory 
volume.  Preparations  for  the  new  season  are  going 
ahead  apace,  but  it  is  still  too  early  to  judge  whether 
canners  will  profit  by  the  experience  of  the  past  few 
years  and  place  their  businesses  on  a  profitable  basis 
by  holding  packs  to  a  reasonable  amount,  or  whether 
unlimited  packing  will  be  the  rule.  The  packs  com¬ 
pleted  so  far,  spinach  and  asparagus,  have  been  held 


down  to  expected  market  requirements,  and  early 
sales  on  these  have  been  very  satisfactory,  with  many 
withdrawals  on  both  items  by  even  large  packers. 

ASPARAGUS — Packing  of  asparagus  came  to  an 
end  this  week,  but  it  will  be  some  time  before  definite 
figures  as  to  the  output  are  available.  The  total  will, 
of  course,  be  very  close  to  the  1,850,000  cases  decided 
upon  in  advance.  An  outstanding  feature  is  the  heavy 
falling  off  in  the  pack  of  all-green  and  a  corresponding 
increase  in  the  output  of  white  and  natural.  The 
pack  of  all-green  will  be  fully  200,000  cases  less  than 
that  of  last  year.  Practically  all  of  the  competition 
California  has  in  asparagus  is  on  this  grade  and  it  is 
on  this  that  most  of  the  small  carry-over  centers. 
Canners  generally  feel  that  it  is  wise  to  center  opera¬ 
tions  on  the  grades  upon  which  the  industry  has  been 
built. 

CHERRIES — A  few  of  the  smaller  operators  have 
put  out  tentative  opening  prices  on  canned  cherries, 
but  the  larger  operators  are  waiting  until  a  larger 
pack  has  been  made  before  coming  out  with  lists. 
Prices  being  paid  growers  are  in  the  neighborhood  of 
four  cents  a  pound.  This  is  about  the  same  as  was 
paid  last  year,  and  early  quotations  on  the  finished 
product  are  likewise  about  the  same  as  a  year  ago. 
Growers  originally  demanded  six  cents  a  pound,  but 
few,  if  any,  contracts  were  signed  at  this  price,  e.xcept 
for  exceptional  lots. 

PEACHES — The  Canners  League  of  California  has 
issued  a  report  to  cling  peach  canners  giving  the  results 
of  the  survey  of  the  cling  peach  crop  as  estimated  by 
committees  of  growers  and  canners.  In  all  districts 
both  growers  and  canners  were  closer  in  their  indi¬ 
vidual  estimates  than  ever  before.  A  total  crop  of 
all  varieties  for  the  State  is  set  at  358,089  tons.  Allow¬ 
ing  17  per  cent  for  No.  2s  and  culls,  the  tonnage  of 
No.  Is  promises  to  be  about  297,000  tons.  This  com¬ 
pares  with  an  estimated  net  tonnage  of  256,441  tons 
in  1938  and  a  delivered  No.  1  tonnage  of  322,000  tons 
in  1937.  The  breakdown  into  varieties  illustrates 
how  some  are  passing  into  the  discard,  while  others 
are  rapidly  gaining  in  favor.  The  total  output  of 
Tuscans  is  estimated  at  but  6,864  tons,  while  Early 
Midsummers  are  estimated  at  147,184  tons.  Late 
Midsummers  at  107,136  tons,  Phillips  at  93,300  tons 
and  all  other  varieties  at  3,605  tons.  Southern  Cali¬ 
fornia  is  a  light  producer  of  canning  cling  peaches, 
the  output  for  that  area  being  estimated  at  but  6,209 
tons.  Owing  to  unusual  conditions  prevailing  this  sea¬ 
son  another  survey  may  be  made  late  in  June. 

FISH — Most  canned  fish  is  moving  in  good  shape, 
with  some  items  getting  in  light  supply.  Local  hold¬ 
ings  of  pink  and  chum  salmon  are  getting  very  limited 
and  Alaska  reds  are  not  in  over-supply.  By  the  time 
new  pack  salmon  is  available  a  very  close  clean-ep 
from  first  hands  is  promised.  Some  of  the  principal 
packers  of  sardines  are  out  of  the  market  and  will 
have  no  more  to  offer  for  more  than  three  months. 
Firmness  is  in  evidence  in  the  tuna  market. 

• 

PRESTON  MC  KINNEY,  President  and  Secretary  of  the  Canners 
League  of  California,  has  returned  to  his  San  Francisco  head¬ 
quarters  from  an  Eastern  business  trip. 
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TEXAS  RIO  GRANDE  VALLEY  MARKET 

By  “Rio  Grande” 

Special  Correspondent  of  “The  Canning  Trade" 

The  Canned  Tomato  Movement  —  The  Markets  Reached  — 
Sales  At  or  Below  Cost — Juice  Holders  Waiting. 

McAllen,  Texas,  June  8,  1939. 

HE  MARKET — The  movement  of  tomatoes  is 
swift  and  sure,  with  prevailing  prices  35  cents  on 
No.  I’s  and  55  cents  on  No.  2’s,  though  we  note 
some  deliveries  at  361/2  cents  and  371/2  cents  on  I’s  and 
571,2  cents  and  60  cents  on  2’s.  Puree  in  the  100/5-oz. 
size  at  $1.50  per  case  is  at  a  premium,  most  packers 
booked  to  and  beyond  capacity.  With  a  minimum  de¬ 
mand  for  6  10  standard  tomatoes,  buyers  are  offering 
$2.60,  but  packers  handling  this  size  are  scarce.  Catsup 
finds  a  ready  market  and  every  case  will  probably  be 
.sold  off  the  production  lines,  at  an  average  price  of 
$3.25  on  6  lO’s.  Hot  sauce,  quoted  at  30  cents  dozen 
8-oz.,  is  also  being  snapped  up  by  an  eager  market. 
Buyers  are  also  interested  in  tomato  juice,  an  item  yet 
to  be  widely  packed  in  the  Rio  Grande  Valley 

The  Valley  is  receiving  quantity  orders  from  as  far 
west  as  New  Mexico,  Oklahoma  to  the  north,  and  to 
the  northeast  orders  stretch  into  Mississippi  and 
Louisiana,  and  buyers  are  still  in  the  market,  but  most 
sellers  are  withdrawn. 

Rain  has  seriously  hampered  tomato  production  so 
far,  and  if  it  keeps  up  the  pack  will  be  over  all  too 
quickly.  It  is  difficult  to  say  how  long  it  will  last. 
Tomato  recovery  is  low,  too,  and  unless  it  improves, 
packers  cannot  continue  to  deliver  at  the  prevailing 
market  without  suffering  heavy  losses.  It  is  also  to 
be  noted  that  Hour-Wage  legislation  is  bearing  heavily 
upon  financial  statements. 

Interesting  it  is  to  note  that  the  majority  of  our 
tomatoes  are  going  out  in  trucks,  by  buyers  request. 
There  is  every  indication  that  80  to  90  per  cent  of  the 
pack  will  be  moved  by  trucks,  if  the  buyers  have 
their  way. 

Late  today  a  rain  of  from  one  to  seven  inches  stopped 
all  tomato  canning.  Standing  water,  and  heat  may  rot 
a  good  portion  of  the  crop  and  will  cause  higher  costs 
on  the  balance.  The  entire  tomato  crop  to  date  is  a 
\ashout  and  profitless. 


GRAPEFRUIT  JUICE — There  seems  little  change 
is  the  grapefruit  juice  situation,  but  canners  holding 
carryover  stocks  evidence  little  concern.  They  feel 
that  the  market  will  take  a  change  for  the  better  as 
quickly  as  other  sections  cease  packing,  or  perhaps  we 
should  say  another  section,  as  there  is  only  one  other 
section  packing.  When  that  comes  to  a  pass,  possibly 
55  cents  or  60  cents  on  No.  2’s  unsweetened  will  com¬ 
mand  the  market.  Until  then.  No.  2’s  unsweetened 
hover  between  45  cents  and  50  cents,  f.  o.  b.  factory. 

• 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade" 

Bean  Crop  Rained  Out  —  Price  of  70  Cents  Very  Firm  — 
Demand  For  Shrimp  Light — Prices  Firm — Canned  Crab  Meat 
a  New  Venture  Here. 

Mobile,  Alabama,  June  8,  1939. 

NAP  Beans — We’ve  had  so  much  rain  the  past  two 
weeks  that  the  packing  of  beans  almost  came  to 
to  a  stop,  and  whether  it  will  be  resumed,  now 
that  the  rain  has  let  up  to  some  extent,  is  doubtful, 
because  the  pack  is  practically  over,  due  to  the  small 
acreage  planted  and  the  beans  have  pretty  much  all 
been  harvested. 

However,  some  crops  that  were  held  back  by  the 
drought,  before  the  rain  came,  may  now  be  revived 
and  yield  enough  beans  to  keep  the  canneries  in 
operation  a  week  or  ten  days  longer. 

While  the  growers  of  this  section  suffered  to  some 
extent  with  their  bean  crop,  yet  the  biggest  loss  has 
been  to  those  growers'  who  planted  potatoes,  which 
they  could  not  dig  on  account  of  the  rain  and  thousands 
of  bushels  of  potatoes  have  gone  to  ruin. 

Beans  is  the  most  important  vegetable  pack  in  this 
section,  but  potatoes  and  cabbage  are  the  most  impor¬ 
tant  produce  market  crops,  and  the  majority  of  the 
growers  are  dependent  on  the  potato  and  cabbage  crops 
for  their  main  support.  Therefore,  when  it  is  a  failure, 
the  farming  communities  are  in  a  bad  way. 

The  price  is  pretty  firm  at  70  cents  per  dozen  for 
cut  stringless  beans  and  if  the  pack  in  other  sections 
is  not  any  better  than  it  is  here,  the  price  should  go 
much  higher. 


The  HAYNIE 

TOMATO  SCALDER 


The  most  practical  Hot 
aterScalderonthemar*  ^ 
ket.  Controls,  length  of 
scalding  time  of  tomatoes 
depending  upon  ripeness. 

Write  for  circu 


A.ir  «  OBINS  &  COMP  AN  Y,  Inc 

JiV  J[V  BALTIMORE,  MD.,  U.  S.  A 

MANUFACTURERS  OF  CANNING  EQUIPMENT 

4 


I 


No  matter  what  your  needs.  .  . 

Write  or  wire  us  for  information. 


wiil  iast  a  season  or  more  ionger 

At  No  Extra  Cost 

Write  for  Samples  and  T^rices 

RIVERSIDE  MANUFACTURING  CO. 

MURFREESBORO,  NORTH  CAROLINA 
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THE  CANNING  TRADE 


June  12,  1939 


SHRIMP — There  have  been  very  few  shrimp  pro¬ 
duced  in  Alabama  and  Mississippi,  this  past  week,  and 
while  Louisiana  produced  a  great  deal  more  than  either 
of  these  two  states,  yet  production  was  off. 

However,  the  demand  was  light  and  the  price  of 
fresh  raw  headless  shrimp  was  11  cents  per  pound  for 
jumbo  and  9  cents  for  medium. 

There  was  no  canning  of  shrimp  this  past  week  and 
none  expected  until  next  August,  when  the  Fall  shrimp 
canning  season  starts. 

The  price  of  processed  canned  shrimp  is  firm  at  $1.15 
to  $1.20  per  dozen  for  No.  1  large,  f.  o.  b.  factory. 

CROP  REPORTS 

(Continued  from  page  12) 

BEANS 

HASKELL,  OKLA.,  June  7th,  1939 — Green:  Acreage 
almost  zero,  what  beans  there  are  looking  100  per  cent. 

OGDEN,  UTAH,  June  6th,  1939 — Stringless:  Acreage 
50  per  cent  of  1938.  Condition  normal. 

OTHER  ITEMS 

HOPE,  IND.,  June  2nd,  1939 — Cabbage:  Acreage  not 
more  than  10  per  cent  normal,  same  applies  to  green 
beans. 

SALT  LAKE  CITY,  UTAH,  May  31st,  1939 — All  canning 
vegetables  planted  and  acreages  about  same  as  in  other 
years. 

OGDEN,  UTAH,  June  6th,  1939 — Table  Beets :  Acreage 
35  per  cent  of  1938.  Normal  condition. 

HASKELL,  OKLA.,  June  7th,  1939 — Spinach:  Packing 
over,  small  total  pack  of  splendid  quality. 

RIPON,  wis.,  June  2nd,  1939 — Cucumbers:  Acreage 
56  per  cent  of  last  year,  plants  just  being  planted.  Soil 
conditions  are  dry. 

COWLEY,  WYO.,  June  1st,  1939 — Beans  and  Pumpkin: 
Same  acreage  as  1938,  planting  just  finished. 

THE  GREAT  WORK  OF  THE  N.  C.  A. 

(Continued  from  page  10) 

the  floor  would  be  prevented.  On  that  date,  however,  she  with¬ 
drew  her  request,  as  strong  opposition  had  developed  both  to 
denial  of  opportunity  to  present  amendments  from  the  floor  and 
to  the  inclusion  in  the  proposed  amendments  of  language  giving 
the  administrator  broad  interpretative  discretion.  A  companion 
bill  (S.  2008)  to  the  original  Norton  bill  was  introduced  in  the 
Senate  by  Senator  Thomas. 

The  Barden  bill  (H.  R.  5374),  which  proposed  to  exempt  can- 
ners  and  employees  in  other  agricultural  industries  from  both 
the  wage  and  hour  provisions  of  the  law,  was  rejected  by  the 
House  Labor  Committee  previous  to  the  Committee’s  reporting 
the  amended  Norton  bill.  The  Miller  bill  (S.  2022)  is  a 
companion  bill  to  the  Barden  bill,  and  the  Randolph  bill  (H.  R. 
5055)  is  similar  to  both  of  these.  The  Hendricks  bill  (H.  R. 
5283)  would  define  “area  of  production”  to  include  establish¬ 
ments  which  are  within  a  radius  of  twenty-five  miles  of  normally 
produced  commercial  quantities  of  the  major  commodity  used  by 
such  establishment. 

Amendments  to  Marketing  Agreement  Act.  The  Jones  bill 
(H.  R.  6208)  would  make  this  act  applicable  to  any  agricultural 
commodity  or  product  thereof,  and  would  make  canning  crops 
subject  to  marketing  orders.  Pending  before  House  Committee 
on  Agriculture. 

The  Bone-Hill  bill  (S.  1096),  which  has  passed  the  Senate, 
would  apply  the  Act  of  Pacific  Northwest  apples.  The  bill  has 
been  reported  to  the  House  by  Committee  on  Agriculture.  The 
Hill  bill  (H.  R.  4244)  would  cover  pears,  and  the  McNary- 
Pierce  bill  (S.  1332-H.  R.  4539)  would  cover  hops. 


Water  Pollution  Control.  The  Barkley  bill  (S.  685)  provides 
for  a  Division  of  Water  Pollution  Control  in  the  Public  Health 
Service  to  plan  for  prevention  of  pollution  of  navigable  waters 
under  Federal  control,  and  to  encourage  State  activities  by  a 
system  of  Federal  grants  and  loans.  Unlike  the  bill  vetoed  by 
the  President  last  year,  this  bill  provides  that  appropriations 
shall  be  handled  through  the  Budget  Bureau.  Passed  the  Senate 
May  1.  Reported  favorably  to  House  May  10.  The  more  strin¬ 
gent  Clark  bill  (S.  1691)  was  voted  down. 

Regulation  of  Agricultural  and  Vegetable  Seeds.  The  cotfee 
seed  bill  (H.  R.  3366)  to  regulate  interstate  and  foreign  com¬ 
merce  in  agricultural  and  vegetable  seeds,  was  reported  favor¬ 
ably  to  the  House  on  May  3,  by  the  Committee  on  Agriculture. 

Prison-Made  Goods.  S.  J.  Res.  59  which  asks  the  Bureau  of 
Labor  Statistics  to  collect  information  on  the  amount  and  value 
of  all  prison-made  goods,  was  passed  by  the  Senate  March  8, 
and  reported  favorably  to  House  by  Committee  on  Labor  April 
3.  The  Norton  bill  to  amend  the  wage  and  hour  law  contains 
a  section  that  would  prohibit  the  interstate  shipment  of  prison- 
made  goods. 

Regulation  of  Can  Sizes.  The  can-size  bill  (H.  R.  4402),  in¬ 
troduced  by  Chairman  Somers  of  the  House  Committee  on  Coin¬ 
age,  Weights,  and  Measures,  is  still  pending  before  that  com¬ 
mittee.  The  bill  proposes  to  fix  standards  of  dimension  and 
capacity  for  metal  containers  for  canned  fruits  and  fruit  prod¬ 
ucts,  canned  vegetables  and  vegetable  products,  and  canned 
milk.  Fourteen  cylindrical  and  rectilinear  containers  are  speci¬ 
fied,  and  the  Secretary  of  Agriculture  would  have  authority  to 
approve  other  sizes. 

Bills  Defining  “Agricultural  Labor".  The  Logan  bill  (S. 
1550),  supported  by  a  number  of  farm  organizations,  would 
define  the  term  “any  individual  employed  as  an  agricultural 
labor”  which  appears  in  the  National  Labor  Relations  Act. 
Similar  bills  are  H.  R.  4376  (Allen  of  Illinois),  H.  R.  4400  (Lea 
of  California,  and  H.  R.  4594  (West  of  Texas).  The  Defini¬ 
tions  proposed  in  all  four  bills  exempts  canning.  Hearing  on 
the  bills  are  in  progress  before  Senate  and  House  Committees 
on  Labor. 

Amendments  to  the  definition  of  “agricultural  labor”  con¬ 
tained  in  the  Social  Security  Act,  has  been  introduced  in  a  bill 
by  Ruch  of  California  (H.  R.  4834).  Employees  engaged  in  pro¬ 
cessing  farm  products  would  be  excluded  from  the  Act  only  when 
“such  processing  is  performed  as  an  incident  to  ordinary  farm¬ 
ing  operations  as  distinquished  from  manufacturing  operations”. 

Walsh-Healey  Amendments  to  Public  Contracts  Act.  These 
amendments  (S.  1032-H.  R.  3331)  would  extend  jurisdiction  of 
the  Act  to  government  contracts  and  subcontracts  in  an  amount 
of  $2,000  or  more  instead  of  the  present  limit  of  $10,000;  would 
amend  the  child-labor  provisions  of  the  Act  to  conform  with  the 
wage  and  hour  law;  and  would  permit  the  recovery  on  behalf 
of  employees  of  double  the  amount  due  them  for  underpayment 
of  wages  in  the  case  of  a  second  offense,  and  treble  the  amount 
in  subsequent  cases.  The  Senate  Committee  on  Education  and 
Labor  has  referred  these  amendments  to  various  government 
departments  for  recommendations.  Hearings  are  in  progress. 

CALENDAR  OF  EVENTS 

JUNE  14-30,  1939 — Indiana  Canners’  Technicians  School,  Pur¬ 
due  University,  Lafayette,  Indiana. 

JUNE  18-22,  1939 — National  Association  of  Retail  Grocers, 
Annual  Convention,  Kansas  City,  Mo. 

JUNE  26 — JULY  15th — Tomato  Technicians  Short  Course, 
University  of  Maryland,  College  Park,  Maryland. 

JUNE  28-JULY  1,  1939 — The  Massachusetts  Institute  of  Tech¬ 
nology,  Second  Food  Conference,  Cambridge,  Massachusetts 
SEPTEMBER  18-20,  1939 — Super  Market  Institute,  Cincinnat;. 
Ohio. 

DECEMBER  7-8,  1939 — Tri-State  Packers  Association,  Annual 
Meeting.  Place  to  be  announced. 

JANUARY  20-27,  1940 — National  Conventions,  Stevens  Hotel, 
Chicago. 

LEROY  H.  GATES,  President  of  the  Banning  Canning  Company, 
Banning,  California,  passed  away  recently. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 


CANNED  VEGETTABLES— Continned 


Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


Eastern 

Central 

West  Coast 

Low  High 

Low  High 

Low 

High 

ASPARAGUS 

White  Colossal,  No.  2 

2.50 

2.55 

Large,  No.  2%.... . 

2.60 

2.60 

Medium,  No.  2% . 

2.60 

2.60 

Green  Mam.,  No.  2  ro.  cans . 

2.35 

2.50 

2.60 

2.40 

2.50 

2.40 

2.50 

2.35 

2.45 

Tips,  White,  Mam.  No.  1  sq . 

2.30 

2.40 

Small,  No.  1  sq . 

2.15 

2.26 

Green  Mam.,  No.  1  sq . 

. 

2.20 

2.25 

2.10 

2.50 

Green  Tips,  60/80,  2s . 

2.00 

2.10 

2.10 

2.15 

Green  Tips,  40/60,  2s . 

2.30 

2.50 

2.30 

2.35 

Green  Cuts  and  Tips,  2s . 

1.45 

1.65 

1.75 

Green  Cuts  and  Tips,  10s . 

7.25 

7.50 

Green  Cuts,  2b . 

.95 

STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No,  2 

.85 

1.00 

1.10 

1.10 

1.20 

No.  10  . . . 

4.25 

5.00 

6.00 

Ex.  Std.  Cut  Green,  No.  2......« 

.62% 

.76 

.67% 

.85 

.90 

1.00 

No.  10  . . 

3.00 

3.00 

3.50 

3.75 

Std.  Cut  Green,  No.  2 . .  . 

.60 

.60 

.60 

.70 

.75 

.80 

No.  10  . . . 

2.70 

2.75 

2.75 

3.35 

3.25 

3.50 

Fancy  Whole  Green,  No.  2 . 

1.20 

1.10 

1.25 

1.25 

1.75 

No.  10  . 

. 

5.50 

4.75 

4.85 

5.25 

Ex.  Std.  Whole  Green,  No.  2.... 

1.10 

1.00 

1.00 

1.20 

1.20 

No.  10  . 

1.75 

5.25 

5.25 

Fancy  Cut  Wax,  No.  2..»......_. 

.80 

.95 

.85 

.95 

No.  10  . 

4.00 

4.76 

4.60 

5.00 

Ex.  Std.  Cut  Wax,  No.  2.......... 

.70 

.76 

.80 

.90 

No.  10  . 

3.35 

4.15 

4.00 

4.50 

.65 

.70 

.65 

.75 

No.  10  . '. . 

3.25 

3.50 

Fancy  Whole  Wax,  No.  2 . 

1.20 

1.05 

1.20 

No.  10  . . 

4.76 

Ex.  Std.  Whole  Wax,  No.  2. — 

1.00 

1.16 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.,  No.  2 . 

.60 

.67% 

.65 

No.  10  . . . 

2.70 

2.65 

3.25 

LIMA  BEANS 

No.  2  Tiny  Green . 

1.20 

1.67% 

1.35 

1.50 

1.60 

No.  10  . 

7.50 

No.  2  Fancy  Small  Green . 

1.16 

1.26 

1.30 

No.  2  Medium  Green . 

1.10 

1.15 

1.15 

1.30 

1.26 

1.25 

No.  10  . 

5.75 

6.00 

No.  2  Green  &  White . 

.67% 

.971'. 

.95 

.90 

.90 

Nn  in  .  . 

4.50 

4.87% 

3.75 

4.00 

No.  2  Fresh  White . 

.67% 

.80 

.72% 

.80 

.90 

.95 

No.  in  . 

3.76 

4.26 

.67% 

.60 

.66 

Ii’...TS 

Wnole,  No.  2 . 

1.00 

.85 

1.35 

1.00 

2%  . . 

1.20 

.90 

1.60 

l-lo.  10  . . 

2.95 

3.50 

3.26 

6.00 

.67% 

.62% 

.66 

.70 

2%  . 

.75 

.85 

2.70 

2.75 

.56 

.65 

.65 

No.  2%  . 

.63 

.65 

.75 

2.50 

2.50 

3.00 

St  i  Sliced,  No  2 . 

.75 

.85 

.90 

!•  o.  2%  . 

.80 

.90 

1.10 

1^0.  10  . . . . 

3.00 

3.50 

3.35 

BV  ^cy  Sliced,  No.  2 . 

.60 

.70 

.60 

.75 

.80 

.85 

:^o.  10  . . 

3.75 

3.00 

3.25 

3.60 

C : RROTS 

St  Sliced,  No.  2 _ _ 76 

-  o.  10  . . . . .  3.50 

Stc  Diced,  No.  2 _  .65 

>’'0.  10  _ _ _ _ _  3.00 


4.25 
.76 

3.25 


pi:  AS  AND  CARROTS 

Stt.  No.  2 . . 

F»-'cy  No.  2 _ ... _ 


.62^2  .70  .65  .70 

2.76  3.00  . 


Eastern 
Low  High 


CORN — Wholegrain 
Yellow,  Fancy  No.  2.. 


Ex.  Std-  No.  2 . 

.75  .80 

No.  10  .  . 

Std.  No.  2  _ 

.72%  . 

No.  10  . . . 

White,  Xlx.  Std.  No.  2».. 
No  in  . 

_  .67%  .76 

std.  No.  2  . 

.60  .65 

No.  10  .  .  .  ... 

Shoepeg,  Fancy  No.  2«_ 
Na  10  _  ..  . 

_  .80  .87% 

_  6.00  6.26 

Elx.  Std.  No. 

No.  10  _ _ 

Std.  No.  2. _ 


.72%  .76 


.65 


.70 


CORN — Creamstyle 

Yellow,  Fancy  No.  2..........„..«-_ 

No.  10  . . 

Ex.  Std.  No.  2 . . 

Na  10  . . . 

Std.  No.  2 . . 

No.  10  . . 

White,  Fancy  No.  2 . . 

No.  10  . . 

Ex.  Std.  No.  2 . . 

No.  10  . 

Std.  No.  2 . . 

No.  10  . 

HOMINY 

Std.  Split,  No.  1,  Tall . . 

No.  2%  _ _ 

No.  10  _ 

MIXED  VEGETABLES 

Fey.,  No.  2 . . . . 

No.  10  _ _ _ 

Std.,  No.  2 . . . 

No.  10  . 

PEAS 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  4s......».... 

No.  2  Fancy  Sweets,  6s . . 

No.  2  Ex.  Std.  Sweets,  2b....„.... 

No.  2  Ex.  Std.  Sweets,  8s . 

No.  2  Ebc.  Std.  Sweets,  4s. . 

No.  2  Ex.  Std.  Sweets,  6b......~.. 

No.  2  Std.  Sweets,  2b................ 

No.  2  Std.  Sweets,  3s . 

No.  2  Std.  Sweets,  ts.............. 

No.  2  Std.  Sweets,  5s . . 

No.  10  Std.  Sweets,  2s.............. 

No.  10  Std.  Sweets,  Ss . 

No.  10  Std.  Sweets,  4s....„....... 

No.  10  Std.  Sweets,  5s — 

No.  2  Fey.  Alaska,  Is . . 

No.  2  Fey.  Alaska,  2s . . 

No.  2  Fey.  Alaskas,  8s..„__........ 

No.  2  Ex.  Std.  Alaskas.  ls.._.. 
No.  2  Ex.  Std.  Alaskas,  2s.«.. 

No.  2  Ex.  Std.  Alaskas.  8s _ _ 

No.  2  Ex.  Std.  Alaskas.  4s _ 

No.  2  Ex.  Std.  Alaskas,  Ss _ 

No.  10  Ex.  Std.  Alaskas.  Is..... 
No.  10  Ex.  Std.  Alaskas,  2s.... 
No.  10  Ex.  Std.  Alaskas,  8s.... 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  8s. . . 

No.  2  Std.  Alaskas,  4s . . 

No.  2  Std.  Alaskas,  6s . . 

No.  10  Std.  Alaskas,  Is....... 

No.  10  Std.  Alaskas,  2s»....... 

No.  10  Std.  Alaskas,  8b.. . . 

No.  10  Std.  Alaskas.  4b........... 

No.  10  Std.  Alaskas,  6b . . 

No.  2  Ungraded . ...» 

Soaked,  2b . . 

lOs  . . . . 

Blackeye,  2b,  Soaked. . . 

10s  . . . 

PUMPKIN 

Fancy,  No.  2 . . 

No.  2%  - 

No!  10  "!!!!!!!!!!!!!!!!!!Z!!!!!!"Z!!!!!! 
SAUER  KRAUT 

Fancy,  No.  2. . . 

No.  2%  - 

No.  8  _ 

No.  10  - 

SPINACH 

No.  2  _ 

No.  2% _ 


.76  .85 

3.65  4.25 

.65  .77% 

3.40  4.25 


.70 


.87% 

.  4.25 

.62%  .75 

3.26  . 

.57%  .62% 

3.15  . 


.70 

2.50 

.76 

4.00 

.55 

2.76 


.85 

2.60 

.86 

4.60 

.76 

4.00 


.60 

.65 

3"'i5 

.70 

.90 

3.15 


.70 

3".‘3*5 

.76 

.95 

3.20 


SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas.  .76  .86 

Std.  No.  2,  Gr.  Com,  Fn.  Limas.  .90  1.10 

Triple,  No.  2.... _ _ — _ _ .....  .96  ...... 


Central  West  Coast 

Low  High  Low  High 


.90  .90 

4.00  4.76 


.80  .90 

4.25  5.00 

.65  .70 

3.50  4.00 

.60  _ 

3.60  _ 

.76  .90 


.67%  .70 

3.25  4.00 

.60  .65 

3.20  3.40 


.60  .65  1.10 

2.00  2.36  . 


1.15 

1.35 

1.10 

1.40 

1.00 

1.20 

1.00 

1.30 

.90 

1.25 

1.00 

1.20 

.85 

1.15 

1.06 

1.10 

.90 

1.25 

1.15 

1.20 

.85 

.95 

1.15 

.82% 

.90 

1.10 

.77% 

1.00 

1.05 

.85 

.80 

.95 

1.10 

1.15 

.77% 

.80 

1.10 

.67% 

.80 

.75 

.95 

6.00 

5.75 

5.00 

5.25 

4.75 

5.00 

3.75 

4.76 

4.50 

4.76 

3.50 

4.76 

4.25 

4.50 

1.30 

1.40 

1.40 

1.50 

1.20 

1.30 

1.45 

1.10 

1.20 

1.20 

1.30 

1.05 

1.25 

1.26 

1.30 

.90 

1.05 

1.20 

1.30 

.85 

1.10 

1.20 

.75 

.90 

.95 

1.10 

1.00 

1.05 

6.25 

5.50 

5.50 

4.00 

6.50 

.82% 

.90 

.90 

1.00 

.80 

.85 

.90 

.70 

.80 

.90 

.65 

.80 

.90 

5.00 

3.50 

4.00 

4.50 

4.76 

3.25 

4.00 

4.26 

4.50 

4.00 

4.50 

.90 

.95 

.50 

.60 

.57% 

.60 

2.50 

3.60 

.65 

.80 

. ^ 

.66 

.70 

1.00 

.80 

.86 

3.50 

TZ 

2.40 

Oo 

.56 

.62% 

.65 

.60 

.65 

.75 

.80 

2.76 

s!26 

3!26 

TSo 

.60 

.70 

.85 

1.00 

.80 

.95 

.96 

1.36 

2.75 

3.25 

3.26 

4.20 

— 

— 

— 

.57%  .80 

.85  1.10 


1.05  1.20 


1.10  1.25 
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SWEET  POTATOES 

Eastern 

Low  High 

.67%  .70 

Central 

Low  High 

West  Coast 
Low  High 

.  1.20 

No.  2%  . 

No.  3  . 

No.  10  . 

Fey.,  No.  2  Syrup  Pack . 

No.  2%  . 

No.  3  . 

No.  10  . 

TOMATOES 

Fancy,  No.  2 . 

No.  2%  . 

'Kn  a  . 

.82%  .87% 

..  2.76  3.00 

.97%  1.10 

..  3.26  3.60 

.90  . 

..  1.20  . 

.75 

1.00 

1.05 

1.25 

1.10 

1.35 

.  1.50 

Solid  Pack 
.95  1.00 

1.20  1.30 

No  i  0  . 

3.86  4.00 

.76  . 

Ex.  std..  No.  1 . 

No.  2  . 

.76  .80 

.46 

.67% 

.95 

.47% 

.80 

1.10 

No.  2%  . . . 

..  .92%  1.26 

.97%  . 

Tsi«  a  . .  - . . 

...  2.90  3.50 

3.00 

3.50 

a  in 

.37  .42»/. 

With  puree 

std..  No.  1 . — 

.40 

.42% 

.62%  .65 

No.  2  . 

.58%  .67% 

.60 

.67 '4 

.67%  .70 

No.  2%  . 

.85  .95 

.SO 
.07  y* 

.90 

.85  .90 

No.  io  . 

..  2.60  3.00 

2.60  " 

3.00 

2.75  2.80 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 

.40  . 

.40 

No.  10  . 

...  3.00  . 

3.00 

3.50 

3.00  3.10 

Std.,  No.  1,  Trim  1.036 . 

..  .37%  . 

.35 

.40 

.62%  . 

No.  10  . 

•••  2.75  . 

2.50 

.  V  5 

2.70  2.80 

TOMATO  JUICE 

No.  1  . 

.40  .45 

.40 

.50 

.55  .60 

Mrt  ana  .  . 

.75  . 

.70  .80 

2.65  2.75 

No.  10  . 

..  2.76  3.00 

3.00 

3.25 

TURNIP  GREENS 

No.  2  . 

...  .75  . 

.65 

.67% 

No.  2%  . 

No.  10  . 

.95  . 

...  3.50  3.75 

.85 

2.90 

.90 

8.00 

CANNED  FRUITS— Continued 

Eastern  Central 

Low  High  Low  High 

FRUITS  FOR  SALAD 

Fey.,  No.  2% . - .  . 

No.  10  .  . 

BLACKBERRIES 

Std.,  No.  2 . . . 

No.  3  . 

No.  10,  water .  . 

No.  2,  Preserved . . .  . 

No.  2,  Syrup .  . 


West  Coast 
Low  High 


2.15  2.25 

7.50  7.65 


1.10  1.15 


3.50  4.15 


BLUEBERRIES 


No.  2  . 1.35 

No.  10  . 6.00 

CHERRIES 

Std.,  Red,  Water,  No.  2 .  1.07 

Std.,  White,  Syrup,  No.  2 . 

Ex.  Std.,  Preserved,  No.  2 . 

Red  Sour  Pitted,  No.  2 .  1.10 


Red  Sour  Pitted,  No.  10 . .  5.36 

R.  A.  Fey.,  No.  2% . .  . 

Choice,  No.  2% . 

Std.,  No.  2Mt . .  . 


1.45  1.46  1.60 

.  6.60  6.00 


1.10 


1.20  1.16  1.20  1.35  1.35 

5.60  6.25  6.60  6.00  . 

.  .  2.10  2.16 

.  1.95  2.10 

.  1.80  1.85 


GOOSEBERRIES 

Std.,  No.  2 .  .  1  50 

No.  10 . . . ;;;;  . 


RASPBERRIES 


Black,  Water,  No.  2 . . . 

No.  10  . 7.26 

Red,  Water,  No.  2 . 

No.  10  . 7.26 

Black,  Sjrrup,  No.  2 . 1.76 

Red,  Syrup,  No.  2 . 


.  1.46  1.60  1.66 

7.50  6.00  .  .  7.00 

.  .  .  1.65 

7.60  6.00  .  .  7.00 

.  1.40  1.60  2.10 

.  .  .  2.10 


Canned  Fruits 


APPLES 

No.  10,  water . 

No.  10,  standard  heavy  pack.... 
No.  10,  fancy  heavy  pack . 

APPLE  SAUCE 

No.  2  Fancy . 

No.  10  . . — 

No.  2  Std . 

No.  10  . 


2.35  . 

2.65  2.90 

3.26  . 


.75  .80 

3.00  3.25 

.67yj  . 

2.85  . 


APRICOTS 
No.  2%,  Fancy 
No.  2%,  Choice..... 
No.  2%.  Std — . 


.70 

3.35 


STRAWBERRIES 

Ex.  Pres.,  No.  1 . . 

No.  2  . . 

Pres.,  No.  1 . . 

2.90  3.00  No.  2  . 

.  Std.,  Water,  No.  10 . . 

3.15  3.25 


6.26  7.00 


1.65  1.70 

1.40  1.60 

1.22%  1.25 


Canned  Fish 


HERRING  ROE 

10  oz . . . 70 

No.  2,  19  oz .  1.25 

No.  2,  17  oz .  1.12% 

LOBSTER 


GRAPEFRUIT  SECTIONS 

8  oz.  . 

No.  2  . . . 

No.  6  . 

grapefruit  juice 

8  oz . 

No.  1  . — . ™ 

No.  800  . 

No.  2  . 

46  oz . - . 

PEARS 

Keifer,  Std.,  No.  2% . 

No.  10  . 

Choice,  No.  2% . 

No.  10  . . . 

Bartlett,  Fancy,  No.  2%... 

Choice,  No.  2% . . 

Std.,  No.  2% . 

No.  10,  Water . 

No.  10,  Syrup — — — 
No.  10  Pie,  S.  P . 


Florida  Texas 

".80  ‘"iio  '"82%  "!‘85 
2.25  2.45  . 


.45 

,1.65 

.50 

1.65 

.45 

1.15 

..50 

1.35 

1.35 

1.65 

1.90 

1.37% 

4.60 

5.35 

California 

Flats,  1  lb . 

%  lb . . 

%  lb . 

.  1.96 

6.50 

3.25 

1.96 

3.00  . 

OYSTERS 

Southern 

Northwest  Selects 

Std.,  4  oz. . 

.95 

.  1.00 

1.05 

.90  . 

1.16 

1.60 

i'.’25 

1.75 

1  sn 

2.10 

2.20 

.  1  nn 

1  RO 

SALMON 

Red  Alaskas,  Tall,  No.  1.. 
Flat,  No.  % . 

1.95 

1.65 

1.65 

1.26 

1.15 

.76 

2.05 

1.65 

1.80 

Flat,  No.  1 . 

’  Nn  %  . 

2.25 

1.30 

1.70 

1.50 

1.37% 

3.25 

5.60 

3.25 

1.75 
1.65 
1.40 
3.60 

6.76 
3.50 

Pink,  Talf,  No.  1 . 

Flat,  No.  % . 

1.35 

Mn  ■  %  . . 

1.80 

.95 

1.60 

1.90 

1.05 

1.75 

Medium,  Red,  Tall . 

PEACHES 

Fey.,  y.  C.,  No.  2% . —  

Choice,  No.  2% . -  

Std.,  No.  2% . 

R-r  R.H  Sllc  Yel.,  No.  1  Tails 

1.42%  1.47% 
1.25  1.40 

1.17%  1.22% 
.77%  .80 

1.07%  1.10 

4.50  4.75 

4.00  4.35 

1.60  . 

1.80  . 

SHRIMT 

No.  1,  Small. . 

No.  10,  Fancy . 

Peeled,  No.  10,  Solid  Pack....  . 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2 . 

No.  2%  . . . 

SARDINES  (Domestic)  Per  Case 

%  Oil,  Key . 

V*  Oil,  Keyless . . 

%  Oil,  Tomato,  Carton . . 

%  Oil,  Carton . . 

No.  2%  . — . 

1.65  . 

%  Mustard,  Keyless . 

Sliced,  Standard,  No.  10 . 

Shr^ded,  Syrup,  No.  10 . 

Crushed,  Fix.  Std.,  No.  10....„ . 

PINEAPPLE  JUICE 

Buffet  . .  .... 

5.85  6.10 

.62%  _ 

Calif.  Oval  No.  1,  48’s . . . 

TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’b . . 

Fry  ,  Yel  1  a  4R’«  . 

No.  211  . 

.72%  _ 

U.. 

No.  2  . .  .... 

1.05 

No.  2%  . 

1  RO  . 

.  „ 

2.40  ...«_ 

No.  10  . 

......  . 

5.00  _ _ 

. 

%s  . . 

Southern 


1.15  1.20 


1.70  1.70 

3.26  S.30 


9.50  11.00 

5.26  5.50 

3.65  4.20 

9.00  lo.-on 
6.00  6.2t5 

3.50  3.85 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Macs. 

ADIUSTERS  ior  Detachable  Chaina. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 


AGITATORS 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 


BASKETS,  Picking. 

Planters  Mig.  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 


BEAN  SNIPPER,  Green  String. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Berlin^Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BELTS,  Cloth,  Rubber.  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Globe  Woven  Belting  Co.,  Inc.,  Buffalo,  N.  Y, 
La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A  K  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BLANCHERS.  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Berlin-^apman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BOOKS,  on  Canning.  Formula.  Etc. 

A  Complete  Course  in  Canning. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  industry. 


BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BOXES,  Lug,  Field.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Frank  Hamachek  Mach.  Co.,  Kewaunee,  WU. 


BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Werimlnster  Mach.  Wks.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

BURNERS.  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CAN  MAKERS'  MACHINERY. 

Camuron  Can  Mchy.  Co.,  Chicago,  Ill. 

C  A.NNED  FOODS. 

Phillips  Packing  Co.,  Cambridge,  Md. 

Ph  iliips  Sales  Co.,  Cambridge,  Md. 


C.-iNS,  Tin,  All  Kinds. 

Anife  jcan  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crov.  n  Can  Co.,  Philadelphia,  Pa. 

Heel  m  Can  Co.,  Cincinnati,  Ohio. 

Natii.nal  Can  Co.,  Inc.,  New  York-Baltimore. 

Phelr  s  Can  Co.,  Baltimore,  Md. 

Phih'ps  Can  Co.,  Cambridge,  Md. 

C.vN  SEALING  COMPOUND. 

Dev  y  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

C  TESTING  MACHINERY. 

Can  ron  Can  Machinery  Co.,  Chicago,  Ill. 

CA  I  WASHING  MACHINES. 

^i  nolm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS.  SpiraL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy. 

CHAIN  ADIUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 
CLEANING  AND  GRADING  MACHY..  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS.  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES.  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CONVEYORS  AND  CARRIERS,  Cannors. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Globe  Woven  Belting  Co.,  Inc.,  Buffalo,  N.  Y. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


COPPER  COILS,  ior  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FaLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
aisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster.  Md. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DEXTROSE,  Sugar. 

Com  Products  Sales  Co.,  New  York,  N.  Y. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Cfiapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  ior  Food  (not  hermetically- 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

E.  I.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup.  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Food  Machinery  Corporation,  Hoopeston,  III. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  ior  Machinery  Mirs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

HYDRAUUC  CONVEYING  EQUIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 
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WHERE  TO  BUY  —  Continued 


INSURANCE,  CaniiAn. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  HooMston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair'^ott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

.Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  S  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

MIXERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FAILS,  Rubber. 

Dewey  6  Almy  Chemical  Co.,  Cambridge,  Mass. 
PASTE,  CANNERS'. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HUUERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

dissociated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 


PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VDfER  FEEDERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  HI. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PINEAPPLE  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc..  Baltimore.  Md. 


PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SEALING  MACHINES.  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEWAGE  DISPOSAL. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 


SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

STORAGE  AND  WAREHOUSING. 

Douglas  Guardian  Warehouse  Corp.,  Chicago. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F-  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SUGAR. 

Com  Products  Sales  Co.,  New  York,  N.  Y. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chcmman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  GUss  Lined,  SteeL 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Comoration,  Hoomston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianaixilis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coraoration,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wi: 
Sinclair-Scott  Co.,  Baltimore,  Md. 

WAREHOUSING  AND  FINANCING. 

Douglas  Guardian  Warehouse  Corp.,  Chicacjc,  HI. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable, 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  III 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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V INERS 


must  be  driven  with  steady,  dependable 
power  to  secure  best  results,  and  it  is  also  impor¬ 
tant  that  it  be  furnished  at  a  reasonable  cost. 

If  the  speed  varies  with  the  load,  or  if  the  speed 
of  the  engine  cannot  he  easily  regulated  to  meet 
the  different  conditions  of  the  crop,  large  and  im¬ 
portant  losses  are  taken  by  the  canner  and  grower, 
due  to  loss  of  peas  that  pass  out  of  the  viners  un¬ 
hulled,  or  from  breakage  during  the  hulling 
process. 

All  users  of  these  power  units  are  highly  pleased  produce  power  which 
with  their  performance  and  economy.  You  can  the  different  crop  cone 
now  drive  a  two-viner  station  efficiently  with  a  of  a  convenient  leve 
fuel  and  maintenance  cost  of  less  than  forty  cents  engine .  They  are  c 
per  hour.  Other  sized  stations  in  proportion.  meet  every  requireme 


PROVIDE  DEPENDABLE,  STEADY  AND 
ACCURATELY  CONTROLLED  POWER 
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Over  sixty-three  years  ago  Regers  Bros,  started  in  a  small  way,  to  grow 
Peas,  Beans  and  Corn.  Experimental  growing  was  done  in  different  local¬ 
ities  throughout  the  country  to  determine  the  best  suited  soil  and  climate  to 
produce  better  strains. 

In  a  short  time  me  high  guality  of  their  seeds  was  recognized  throughout 
the  country.  This  recognition  necessitated  great  expansion— men  of  marked 
ability  were  secured  who  were  able  to  assist  in  the  increased  productior  of 
Rogers  high  quality  seeds. 

Today  Rogers  Bros.  Co.  is  one  of  the  largest  growers  of  Peas,  Beans  and 
Corn  in  the  world.  This  growth  is  entirely  the  result  of  the  quality  of  se‘  ds 
produced  by  this  company. 

Be  Sure  your  next  order  of  Peas,  Beans  and  Corn  is  of  Rogers  quality  so  vou 
can  sincerely  recommend  them  to  your  most  critical  trade. 

There  is  no  substitute  for  quality. 

Blood  Tells 


